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Annual General Meeting
Biohit Oyj’s Annual General Meeting will be held start-
ing at 5 p.m. on Monday 21 April 2008 in Pörssisali, 
Fabianinkatu 14, 00100 Helsinki, Finland.

Please register by 12 o’clock noon on 17 April 2008
- by post to Biohit Oyj, Laippatie 1, 00880 Helsinki,  
  Finland
- by phone on +358 9 7738 61 
- by fax on + 358 9 7738 6292 
- or by e-mail to: yhtiokokous@biohit.com 

Dividend payout
The Board of Directors proposes to the Annual General 
Meeting that no dividend be paid for the financial year 
1 January–31 December 2007.

Shares
The Biohit share is quoted on the Helsinki Stock Ex-
change’s Nordic List (OMX) in the Small cap/Health-
care group. Biohit’s Series B shares are traded under the 
code BIOBV. 

Total shares:       12,937,627 
- Series A shares (20 votes/share: 3,875,500
- Series B shares (1 vote/share): 9,062,127

More detailed information on the Biohit Oyj share is 
presented on pages 62-64 of this Annual Report, and 
is also available on the company’s website www.bio-
hit.com.

Financial reporting
Biohit Oyj’s stock exchange releases, interim reports, Fi-
nancial Statements and Annual Report are all published 
in both Finnish and English. They are available on the 
company’s website www.biohit.com immediately after 
publication. The website also contains other key infor-
mation for investors. A printed version of the Annual 
Report is also available in both English and Finnish.

Financial calendar 2008
Interim report Jan–Mar/2008  9 May 2008 at 9:30 a.m.
Interim report Jan–June/2008  8 Aug 2008 at 9.30 a.m.
Interim report Jan–Sept/2008  7 Nov 2008 at 9.30 a.m.

The 2007 Financial Statement Bulletin was published 
on 15 February 2008.

Investor relations 
President and CEO Osmo Suovaniemi 
Tel +358 9 7738 6250, osmo.suovaniemi@biohit.com

Communications and requests for  
materials:

Tel +358 9 773 861 
E-mail: info@biohit.com
Contact form at www.biohit.com
The website also contains an online form to order 

electronic copies of the company’s releases, which will 
be e-mailed to you.

Information for shareholders

Stock exchange releases are available on Biohit’s web site at www.biohit.com

 
5 Jan 2007   Biohit’s innovative GastroPanel to be used in China’s health care 
26 Jan 2007   Biohit plans to incorporate its diagnostics business 
16 Feb 2007   Financial statement report of Biohit Group 1 Jan to 31 Dec 2006 
30 Mar 2007   Notice of Annual General Meeting of Biohit Oyj 
30 Mar 2007   Financial statements 2006 of Biohit Oyj have been published 
23 Apr 2007   Resolutions of the Annual General Meeting of Biohit Oyj 
4 May 2007  Interim report of Biohit Group 1 January to 31 March 2007 
28 May 2007   Liquidity providing for Biohit Oyj’s share 
29 May 2007   Biohit and VWR International sign agreement for distribution in Europe 
17 July 2007   The result of Biohit Group for 2007 to be weaker than anticipated 
3 Aug 2007   Interim report of Biohit Group 1 January to 30 June 2007 
17 Aug 2007   Biohit begins co-determination negotiations with personnel in Finland 
18 Sep 2007   Biohit begins test marketing of its XyliCyst chewing gum 
9 Oct 2007   Changes in the Board of Directors of Biohit Oyj 
2 Nov 2007   Interim report of Biohit Group 1 January to 30 September 2007 
21 Dec 2007   Biohit Oyj’s financial information in 2008  

Summary of stock exchange releases in 2007

73

 Launch of the new, state-of-the-art electronic 
eLINE pipettor range.

 Marketing of the GastroPanel for research use 
starts.

 Completion of new production premises for 
diagnosis products in Helsinki.

 Launch of the new, ergonomic 
mechanical mLINE pipettor range.

 Diagnostics business receives ISO 13485 
 certification. 

 Biohit receives ISO 14001 environmental 
quality certification.

 Biohit opens a representative office in China.
 Launch of quick tests for diagnosis of Helico-
bacter pylori infection and lactose intolerance.

 US Food and Drug Administration (FDA) approval 
for the GastroPanel test kit’s serum-based H. pylori 
test. Registration of Gastrin-17 test in the US. 

 The Gastrin-17, Pepsinogen-I and Pepsinogen-II 
tests, which form part of GastroPanel, are granted 
market authorisations by China’s State Food and 
Drug Administration.

 OEM business boosted with new agreements. 
 Liquid Handling business receives ISO 13485 certi-
fication.

 Production and subsidiary operations start in China.
 Chinese scientists recommend GastroPanel tests for 
use in Chinese health care.

 Launch of the new Proline 
Plus pipettor range.

 Biohit enters into agreement 
with VWR International 
concerning liquid handling 
sales in Europe.

 Launch of GastroView 
(Pepsinogen I and II and 
Helicobacter pylori) through a pharmacy chain 
in the UK.

 Test marketing of XyliCyst chewing gum starts.

 Biohit’s 20th anniversary.

In February 2008, VWR Europe awarded Biohit 
for successful cooperation (Best Data / Content 
Provider). Biohit and VWR International entered 
into an agreement concerning distribution of liquid 
handling products in Europe in May 2007. In the 
USA, Biohit and VWR have been in close co-opera-
tion for more than ten years.

Biohit’s pipettors have been successful in numerous 
comparative studies conducted, for example, by the 
Health and Safety departments of major pharmaceuti-
cal companies. In 2007, a US magazine specialised in 
ergonomics published an article related to one of these 
studies, “A Biopharmaceutical Breakthrough” (Erickson, 
Joan G & Smith, Anthony V: Case Study Ergonomics, 
Occupational Health & Safety Magazine, June 2007, 
Vol. 76, No 6 issue), in which Biohit’s mLINE came out 
as the winner. 

2001
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Biohit in brief 

Biohit develops and manufactures laboratory devices 
and equipment as well as diagnostic tests and analysis 
systems for use in research institutions, healthcare and 
industrial laboratories. Biohit operates in two business 
areas: the liquid handling business and the diagnostics 
business.  

Liquid handling products include electronic and 
mechanical pipettors and disposable pipettor tips. 
The company’s liquid handling product range is the 
most extensive in the world. Biohit is the global mar-
ket leader in electronic liquid handling products and 
the world’s leading Original Equipment Manufacturer 
(OEM) of liquid handling products. Many OEM cus-
tomers, such as 3M and three companies belonging 
to Johnson & Johnson, use Biohit pipettors to com-
plement their diagnostics tests and test systems. Bio-
hit also provides pipettor maintenance and calibration 
services through its global retailer network.

Biohit’s diagnostics business focuses on products for 
the diagnosis, screening and prevention of diseases of 
the gastrointestinal tract. Its product range includes the 
patented GastroPanel and GastroView examinations – 
which are performed on a blood sample and diagnose 
diseases of the stomach and the risks associated with 
these diseases – and also quick tests for the diagnosis 
of lactose intolerance and Helicobacter pylori bacterial 
infection. Biohit’s product range also includes instru-
ments for analysing test results.

For more information about Biohit, visit www.biohit.com

Established: 1988
Business areas: Liquid handling

  - Pipettors and pipettor tips
  - Liquid handling OEM solutions
  - Pipettor maintenance services

 Diagnostics
  - Tests for the screening and diagnosis of diseases of the gastrointestinal tract
  - Instruments and analysis systems
  - Service laboratory
  - Functional food products for consumers

Customer base: Research institutions, healthcare and industry
President and CEO: Osmo Suovaniemi, Professor, MD, PhD
Personnel: about 350
Subsidiaries: Germany, France, the United Kingdom, Russia, China, Japan and the United States
Production facilities: Finland and China
Distribution: Subsidiaries and distribution companies, a total of about 450 distributors in 70 countries 
Sales accounted for  
by exports: 97%
Share trading: BIOBV / OMX Helsinki Small Cap/Healthcare

The factors behind Biohit’s success

- Investments in innovations, research and 
 product development

- Technological expertise protected by patents
- Ergonomic, safe, economical and high-quality 

liquid handling products
- Pipettor maintenance, calibration and training 

services
- Unique diagnostics products and extensive 

 scientific collaboration
- Subsidiaries in major market areas
- Long-term co-operation with customers
- Versatile, cutting-edge and highly automated 

production
- A professional and experienced staff 
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Strategy, objectives, mission, vision

Vision
By 2010, Biohit’s liquid handling business is more strong-
ly established in markets outside Europe. The company 
holds an even stronger position in high tech liquid han-
dling markets. 

The company has made a breakthrough with its diagnos-
tics products and analysis systems by 2010.

Mission
Biohit’s mission is encapsulated in the company’s slo-
gan ‘Innovating for Health’. The company seeks to pro-
duce new solutions for medical science, research insti-
tutions and industrial laboratories, thereby promoting 
research and diagnostics, while also improving quality 
of life by preventing disease, inhumane suffering and 
financial losses.

Profitable growth
Biohit is a global company operating in two business 
areas: liquid handling and diagnostics. The company is 
developing both its business areas as separate units with 
a view to growing into a profitable and leading global 
supplier in both areas.

Bolstering the company’s market posi-
tion in liquid handling
Biohit already holds a strong position in the liquid han-
dling markets of many geographical regions. The com-
pany aims to increase its market share in North America 
and Asia in particular. Other major goals include cost-
effective growth at a rate faster than the market average, 
as well as bolstering the company’s market position in 
both existing and new market segments.

The company’s main strategic choices in the liquid 
handling business are:
• Customer-oriented operations in all sub-categories.
• Continual investments in product development and 

innovations in market segments with growth potential.
• A focus on certified liquid handling solutions that 

generate added value for customers.
• Lifecycle management of high-quality, traceable, 

safe and environmentally friendly products. 
• Continual improvements to the cost-effectiveness of 

logistics and production processes.
• Increased outlays on marketing and distribution 

channel development.
• Growing the company’s maintenance business in 

main market areas.

Safeguarding profitable growth in  
the diagnostics business
The primary goal of the diagnostics business is to safe-
guard profitable growth. The company seeks net sales 
growth and product authorisations from the relevant au-
thorities in North America and Asia in particular. This 
business area stands on the threshold of growth, and 
therefore requires both substantial financial and person-
nel resources as well as effective international market-
ing. This is why an ongoing analysis is investigating the 
possibility of spinning off the diagnostics business into 
a separate company and acquiring globally operating 
partners. 

The company’s main strategic choices in the diag-
nostics business are:
• Stepping up marketing as new markets open up si-

multaneously in many countries.
• Establishing a distribution network specialised in di-

agnostics.
• Obtaining authorisations from the relevant authori-

ties as rapidly as possible.
• The introduction of examinations into public sector 

healthcare screening programmes and reimburse-
ment systems.

• Continued and expanded collaboration with opin-
ion leaders.

• Continual investments in research, innovations and 
product development.



4

2007 in brief

An even stronger market position  
in liquid handling
In line with Biohit’s strategy, the company has focused 
on bolstering its position in its main market areas of 
Europe, North America and Asia during the financial 
year now ended. 

Except in the Asian market, sales trends in the liquid 
handling business have been in line with expectations. 
Growth has been seen in sales of disposable tips and 
maintenance services in particular. A new agreement 
signed with VWR International in 2007 further strengt-
hened Biohit’s distribution network in Europe and its 
position in key customer segments. Biohit has also in-
vested in the development of its OEM business.

Full-year sales targets were not met, mainly due to 
slower than expected progress in establishing distri-
bution networks in China and Japan. The fall in the 
currency rate of the US dollar has also had an adverse 
effect on the Biohit Group’s net sales and result.

Increased growth potential in  
the diagnostics business 
In January 2007, Biohit Oyj’s Board of Directors de-
cided to investigate the possibility of spinning off the 
company’s diagnostics business into a separate limited 
company. This move would enable the independent 
development of both business areas on the basis of 
their individual strengths. The analysis is still ongoing 
and no final decision has yet been made.

Sales in the diagnostics business did not reach sa-
tisfactory levels. Slow progress in obtaining appro-
vals from the relevant authorities has been one major 
challenge faced by the company. Approval procedu-
res by the US Food and Drug Administration (FDA) for 
GastroPanel’s Pepsinogen I and II tests have taken lon-
ger than predicted, although authorisation is now ex-
pected during 2008.

The tests of the GastroPanel examination have al-
ready received market authorisation from China’s State 
Food and Drug Administration (SFDA), however, they 
must also receive separate price approvals from local 
authorities in each province. Although this approval 
process has progressed more slowly than expected, 
price approval for GastroPanel was granted in Shang-
hai and the neighbouring province of Jiangtsu at the 
turn of the year.

In order to meet sales targets, Biohit has been fo-
cusing on co-operation with local distribution experts. 
Biohit has been systematically building up its distri-
bution network in China. New Proline Plus mechanical pipettes

Product lifecycle management and the 
increased importance of the environment
Biohit’s proactive after-sales services ensure top quality 
throughout each product’s entire lifecycle. In 2007, the 
pipettor maintenance service concept was launched in 
several countries with the aim of ensuring well-func-
tioning, dependable and safe products, and increased 
customer satisfaction. 

Biohit also pays particular attention to the environ-
mental impact of its operations. Thanks to a new envi-
ronmental programme launched in 2007, the company 
achieved a reduction in electrical energy consumption 
and the amount of waste generated by production. 

Investments in product development and 
production efficiency 
A continual investment in product development and 
cost-effective production is one of Biohit’s strategic 
choices. For example, in 2007, the company launched 
a brand new mechanical pipettor range – Proline Plus 
– and began deliveries of rLINE dispenser modules that 
can be integrated into automatic analysis systems to its 
OEM customers. Biohit has also been working towards 
further advancements in liquid handling technology. 
Product development in the diagnostics business has 
included both product enhancement and collaborati-
on with scientific experts to create products for new 
applications.

The company continued to hone the cost-effective-
ness of its production processes and logistics by, for 
example, establishing a new logistics centre and inves-
ting in increased production capacity and new equip-
ment for use in liquid handling product manufacture. 
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Key figures

2003 according to FAS; 2004–2007 according to IFRS

Net sales 2003–2007, EUR 1,000

20072006200520042003

Average number of personnel 2003–2007

20072006200520042003
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330

320
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300
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Operating profit/loss 2003–2007, EUR 1,000
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Profit/loss before taxes 2003–2007, EUR 1,000
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Net sales by geographical areaNet sales by business segment

Liquid handling 95%

Diagnostics 5%

Europe 56.5%

North and South America 19.4%

Asia 9.4%

Other countries 14.8%

32,000
31,000
30,000
29,000
28,000

25,000

27,000
26,000

24,000

350

 2007 2006 change %
Net sales, EUR 1,000 32,751 31,408 4.3 %
Operating profit/loss, EUR 1,000 -458 -143 -221.0 %
Profit/loss before taxes, EUR 1,000 -1,116 -607 -83.9 %
Return on equity -11.9 % -6.1 % -96.0 %
Return on investment ROI -1.9 % 0.0 % -9837.7 %
Equity ratio 43.6 % 49.4 % -11.7 %
Investments in fixed assets, EUR 1,000 2,081 1,928 7.9 %
R&D expenditure, EUR 1,000 2,005 1,689              18.7 %
Personnel, average 352 310 13.5 %

Key figures per share
Earnings per share, EUR -0.12 -0.06 -100 %
Equity per share, EUR 0.92 1.04 -11.7 %

33,000

360
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Letter from the President & CEO

In 2007, Biohit continued determined efforts aimed at 

bolstering our profitable liquid handling business and 

making a global breakthrough with our diagnostics prod-

ucts. Although the company’s net sales rose by 4 per cent  

to EUR 32.8 million, a combination of investments in 

business development, exchange rate losses caused by 

the strong euro, and inventory write-downs resulted in 

an overall loss for the year.

During 2007, we continued our investigations into the 

possibility of spinning off the company’s diagnostics busi-

ness into a separate limited company. We are seeking to 

develop the diagnostics business by acquiring partners 

with whom we can efficiently handle the distribution 

and bringing to market of products. In 2007, our analy-

sis focused primarily on Finnish partners in co-operation. 

The spotlight will now shift to international partners.

Sales growth in liquid handling products
The majority of Biohit’s net sales – 95 per cent – are gen-

erated by sales of liquid handling products. The fastest 

market growth is to be found in Asia. Biohit has been 

making significant investments in this market by, for ex-

ample, opening a production facility in China. Growth is 

also seen in other markets.

The roots of the current growth in the liquid handling 

market lie in a general increase in diagnostics combined 

with the decentralisation of laboratory operations. The 

use of liquid handling and measuring instruments is in-

creasing simultaneously in several different industries 

and creating markets for new product innovations. For 

example, as the need for more versatile analyses arises, 

automated pipetting systems are becoming increasingly 

widespread in laboratories. This is why Biohit is devel-

oping its own offering for this market.

Along with separating the company’s two business 

areas, developing liquid handling products is one key 

source of future growth. In order to realise this potential, 

we are focusing on honing our marketing and distribu-

tion channels in particular.

Biohit and VWR International signed a major distribu-

tion agreement in 2007. Biohit will now be a key sup-

plier of pipettors and disposable tips to VWR’s European 

customers. VWR International is one of the world’s larg-

est multinational distribution organisations for labora-

tory products. The company’s customer base includes 

representatives from industry and healthcare as well as 

university laboratories. VWR holds a particularly strong 

position as a supplier to the pharmaceutical and bio-

technology industries.

Biohit has been co-operating with VWR in the United 

States for over ten years and is currently a key supplier of 

liquid handling products. VWR International Europe has 

also presented Biohit with its 2007 Best Data/Content 

Provider award in recognition of excellent co-operation.
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On the basis of these analysis results, customers will 

receive either a negative result or, if necessary, a rec-

ommendation for further tests. GastroView has major 

market potential in the UK, which has about 12,000 

pharmacies. 

Outlook for the future 
Growth in liquid handling products is forecast to re-

main moderate. We have good growth expectations for 

North America, Russia and, in particular, the emerging 

Asian market. We will also continue our focus on de-

veloping our customised, that is, OEM product busi-

ness. Net sales of diagnostics products are expected 

to rise in the Chinese, Russian and European markets 

in particular.

In 2008, we will be continuing our cost-reduction 

programme with the aim of achieving a full-year result 

in the black.

Biohit celebrates its 20th anniversary this year. We 

have invested in innovations and research to promote 

laboratory ergonomics and safety-enhancing fea-

tures from the outset. In the diagnostics business, we 

have succeeded in developing unique procedures for 

screening, diagnosing and preventing diseases of the 

gastrointestinal tract. We have everything in place to 

ensure that this success story continues and that also 

the diagnostics business becomes profitable.

I would like to thank both our personnel and part-

ners for this year’s successful co-operation. We are en-

gaged in valuable work that will benefit both research 

and people’s well-being.

Osmo Suovaniemi

President & CEO

Liquid handling maintenance services are a continu-

ally growing part of the company’s operations. In West-

ern Europe in particular, the share of net sales accounted 

for by maintenance operations has already risen signifi-

cantly. Growth can also be seen in several other coun-

tries. Biohit aims to continue expanding its maintenance 

service offering.

Opening up markets for diagnostics 
products
Biohit’s major developmental outlays in recent years 

have been on diagnostics products – GastroPanel and 

GastroView in particular. GastroPanel and Gastro-

View are blood sample tests used in primary health-

care for diagnosing symptoms of the upper gastrointes-

tinal tract. In 2007, advances in getting both of these 

products to market were made, although progress was 

slower than anticipated. Future sales growth for Gas-

troPanel is dependent on distribution channel develop-

ment in several countries.  

A key factor in opening up markets for GastroPanel is 

the acquisition of FDA (US Food and Drug Administra-

tion) authorisation. 

The application for FDA approval in the USA was ex-

tended with results from additional studies in 2007 and 

the authorities are likely to reach a favourable decision 

during spring 2008.

GastroPanel has been granted CE/IVD markings in 

Europe, meaning that it can already be sold in all EU 

countries. During 2007, we focused on establishing 

distribution channels in several EU countries at once. 

We aim to boost GastroPanel sales during 2008 through 

co-operation with partners specialised in diagnostics.

Opening up the market in China did not progress as 

rapidly as expected in 2007 due to slow progress in re-

ceiving the separate price approvals required in each 

province. At the beginning of 2008, we obtained our 

first price approvals in Shanghai and the neighbour-

ing province of Jiangtsu, enabling the launch of Gastro-

Panel in those areas. China’s scientific community has 

already given its general recommendation for the use 

of GastroPanel in the examination of upper intestinal 

tract symptoms.

In the UK, the sale of GastroView through local 

pharmacies began in 2007. The blood sample needed 

for the GastroView test is taken at the pharmacy and 

is then sent to Biohit’s service laboratory for analysis. 
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Business environment

Products and  Customers Market situation
services   

Mechanical and  Laboratories:   Pipettors and disposable tips 
electronic - Pharmaceutical, chemical and  totalling EUR 600 million per annum 
pipettors    other industrial laboratories 
 - Research institutions Mechanical pipettors 

 - Universities and other - Annual market growth about 5%
    educational institutions - Fastest growth: China and the rest of Asia

Disposable - Clinical laboratories 
pipettor tips  Electronic pipettors

  - Annual market growth about 10%  
  - Fastest growth: Europe and North America
  - Biohit is the market leader in electronic pipettors
   
  Tips

  - Annual market growth about 5%

OEM solutions  Large companies that manufacture Major areas:
 diagnostic tests and analysis United States and Europe
(Customised pipetting  systems, such as bioMérieux, 3M   
equipment and and three subsidiaries of the Biohit is market leader in OEM liquid handling products. 
integratable Johnson & Johnson Group.
dispensing modules)  
   
 
 
Maintenance and All laboratories, but especially Rapid growth in demand in all main market 
calibration services accredited laboratories areas due to stricter quality requirements

Market growth figures are based on those in A Global Strategy Business Report and on Biohit’s own estimates.

Liquid handling product market outlook
The total global market potential for pipettors and dis-
posable pipettor tips is about EUR 600 million per an-
num. North America and Europe are the major market 
areas.

The company estimates that the total market has in-
creased by an annual average of about five per cent 
over the last few years. Although growth has slowed in 
western countries, total pipettor market growth is fast-
er than average in emerging markets. Pipettor tip con-
sumption is increasing by a good five per cent a year.

Operating in the liquid handling market are both 
larger global manufacturers and marketers as well as 
numerous smaller players. Increased supply and cheap 
production have heated up price competition in all 
of Biohit’s main market areas. Strict quality standards 
and authorisation procedures have made market en-
try difficult for cheap pipettors manufactured in Asia. 

Liquid handling products

The importance of quality is being underlined, which 
is why Biohit has made substantial investments in qual-
ity at all its production facilities and in all of its opera-
tions. This has enabled the company to grow its market 
share despite heightened competition. The significance 
of Asia and North America will also increase in Bio-
hit’s operations. The company is still the global market 
leader in electronic pipettors and OEM liquid handling 
products. 

As the level of precision and safety required in liq-
uid handling rises and quality assurance regulations 
become stricter, equipment performance and measure-
ment traceability have become a challenge for many 
laboratories. Pipettor accuracy and safety must be en-
sured with comprehensive calibration and perform-
ance testing. Several laboratories have already out-
sourced these operations and this trend is continuing.
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Products and Customers Market situation 
services   

GastroPanel and    Primary healthcare  GastroPanel and GastroView are unique, blood- 
GastroView General practitioners and sample based examinations 
 occupational healthcare 
 Hospitals Current methods are either unreliable or expensive 

 Private practices  and unpleasant for patients 
 Other companies and institutions  

  in the healthcare industry Global market potential about EUR 4 billion  
 Service laboratories   
 Large research institutions
 and laboratories   
   

   
Quick tests Specialised healthcare Familiar examination method, low market threshold 
  Gastroenterologists
(lactose intolerance  Hospitals Of the world population 
and Helicobacter  - over 50% have Helicobacter pylori infection 
pylori)  - Lactose intolerance  
	 	 		•	Western	countries	15–20%		
	 	 		•	Asia	and	Africa	up	to	90%	
  
   
Functional food  Consumers Global market potential about EUR 500 million for 
products containing  Food industry XyliCyst chewing gum and about   
cysteine  EUR 5 billion for BioCyst capsules
 
(XyliCyst,  Around the world
BioCyst, BioFood)  - 2 million people a year contract cancers of the upper
      gastrointestinal tract, primarily due to smoking and 
     alcohol use.
  - 300-500 million people suffer from an achlorhydric 
     or low-acid stomach in which bacteria are able to 
     live and produce carcinogenic acetaldehyde from 
     carbohydrates in food. This condition can be 
     diagnosed with the GastroPanel and GastroView 
     examinations, and acetaldehyde can be eliminated 
     with BioCyst capsules.

Monetary market potential figures are based on Biohit’s own estimates. 

The diagnostics market
The success of new products in the diagnostics busi-
ness depends on many different factors. 

Approvals from the relevant authorities are required 
for market entry in many countries. Biohit’s diagnostic 
tests have already been granted authorisation in the EU 
and Russia. The approval process is currently ongoing 
in the United States. In the United States, examinations 
for clinical use must receive authorisation from the 
FDA. In addition to SFDA authorisation in China, local 
authorities must also grant separate price approvals be-
fore sales of diagnostics tests can begin. The user base 
– physicians, laboratories and other healthcare profes-
sionals – usually follows recommendations made by 
the scientific community and opinion leaders.

GastroPanel and GastroView are new and unique. 
There are no comparable competing product on the 
market. Their customers include hospitals, service lab-
oratories and private practices. These affordable and 
reliable examinations also have excellent potential for 
introduction into State-funded routine tests and screen-
ings.

Operating in the diagnostics market are both large 
global companies and more specialised companies, 
such as Biohit. Proactive sales and marketing efforts, 
as well as strong partners specialising in diagnostics, 
are required if Biohit is to realise the substantial market 
potential of its diagnostics products.

Diagnostics
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Liquid handling

Accuracy, safety and ergonomics  
in liquid handling
Biohit brought the first ergonomically designed electron-
ic pipettor to market back in the early 1990s. Since then, 
Biohit has been the global market leader in electronic 
liquid handling. The company’s product range also in-
cludes mechanical pipettors and disposable pipettor tips, 
as well as customised, that is, OEM (Original Equipment 
Manufacture) liquid handling products, which are based 
on Biohit’s numerous innovations and new technologies.

Biohit’s liquid handling product development has fo-
cused on ergonomics and safety-enhancing features from 
the outset. They play a key role in preventing work-relat-
ed repetitive strain injuries and diseases. Biohit currently 
offers the safest and the most ergonomic and user-friendly 
liquid handling equipment on the market. Biohit’s pipet-
tors have been successful in numerous comparative stud-
ies conducted, for example, by the Health and Safety de-
partments of major pharmaceutical companies (See the 
article published in 2007 “A Biopharmaceutical Break-
through”, page 81).  

Accuracy and precision are two other key features. 
Laboratory research procedures are becoming ever more 
advanced and the quantities of liquid to be measured in-
creasingly smaller. Choosing top-quality pipetting equip-
ment is vital, because the accuracy and precision of 
measurements in research and diagnostics are directly 
dependent on the processes and equipment used. 

Biohit’s pipettors and tips are known for their high 
quality. Finnish cutting-edge technology is also highly re-
spected in many markets. Biohit’s liquid handling prod-
ucts are over 90% Finnish. 

Product lifecycle management through  
a comprehensive maintenance concept
Biohit offers a global maintenance concept that seeks to 
manage the entire pipettor lifecycle and increase cus-
tomer satisfaction. Biohit offers customers an end-to-end 
service, providing maintenance for both its own pipettors 
and those of other manufacturers. After-sales and mainte-
nance services also promote pipettor sales. 

Biohit’s trained retailers and collaboration partners of-
fer these maintenance and calibration services, which 
are becoming increasingly more important as the current 
generation of equipment in use begins to age and pipet-
ting quality and traceability standards become stricter. 
 
Customers in many different industries
Laboratories in many different industries use Biohit’s 
liquid handling products. As a result of stricter quality 
standards, many industrial companies in the pharma-
ceutical and biotechnology sector in particular are seek-
ing to standardise their liquid handling equipment and 
acquire all products from a single supplier. Thanks to its 
extensive range of liquid handling products and pipet-
tor maintenance services, Biohit has been successful in 
these standardisation projects.

The company also has a strong position among re-
search institutions and universities, as well as in clinical 
laboratories.

A focus on innovative product development, high 
quality, aggressive patenting, and forming strong part-
nerships has also brought results in the OEM business. 
As a profound liquid handling expert, Biohit has become 
a module supplier for globally used automated systems. 
Biohit delivers customised liquid handling products to 
companies such as 3M, bioMérieux, and three compa-
nies in the Johnson & Johnson Group. 

Biohit also manufactures so called private label prod-
ucts for partners in co-operation.

Net sales, EUR million 31.1  29.5

Percentage of the Group’s net sales, % 95  94

Operating profit/loss, EUR million 2.5  2.2

Liquid handling 2007 2006

Biohit’s liquid handling business develops, manufactures and markets laboratory equipment and acces-
sories for the pharmaceutical, food and other industries, and also for use in research institutions, univer-
sities and hospitals. Biohit’s products are also used to complement the diagnostic test and analysis sys-
tems of many global companies. The company also offers pipettor maintenance and calibration services 
through its distribution network.
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Honing delivery channels to strengthen 
market position
In 2007, Biohit continued to hone its distribution net-
work in order to bolster the company’s position in 
its main market areas. The company aims to become 
number one in its industry’s key customer segments. 
Biohit is engaging in co-operation with both local and 
multinational distributors, as these channels comple-
ment each other in different customer segments.

In 2007, Biohit and VWR International entered into 
an agreement concerning the distribution of liquid han-
dling products in Europe. VWR International is a global 
sales, marketing and distribution organisation for labo-
ratory products. Biohit has been co-operating with the 
company in North America for over ten years.

Biohit has also worked on establishing a distribution 
network in other main market areas, and in Asia in par-
ticular. The goal of reorganisation in, for example, Japan 
has been to reduce the number of steps in the distribu-
tion chain, thereby making product sales in Japan more 
efficient. Efforts to establish a distribution chain in China 
continued throughout 2007.

Business develops with the market
During the financial year just ended, Biohit has succeed-
ed in growing its sales of disposable tips in particular. 
Thanks to stricter quality standards in laboratory work, 
demand for Biohit’s maintenance services has also in-
creased. Net sales growth in liquid handling products in 
the Asian market, and in China and Japan in particular, 
has been slower than forecast. This is primarily because 
reorganisation of the distribution network in this market 
area has taken longer than originally estimated.

Biohit seeks to support growth by developing new 
products to meet its customers’ needs. In 2007, the 
company launched a brand new mechanical liquid han-
dling product range – Proline Plus – primarily intended 
for emerging markets and for certain segments in indus-
trial nations. This new product has been well received. 
Another new product has also arisen from customers’ 
needs – the mLINE pipettor for handling large volumes.

The current trend in industry in particular is a shift 
away from hand-worked dispensers towards computer-
controlled analysis systems and pipetting equipment 
that makes use of robotics. Increased automation ena-
bles greater accuracy, a reduction in possible errors, and 
more efficient working. As a result of long-term co-op-
eration with customers, in 2007 Biohit began deliveries 
of integratable rLINE modules to manufacturers of these 
analysis systems. 

Outlook for the future
In the coming years, the liquid handling business will 
focus on increasing the efficiency of both production 
and logistics, and also on enhancing product lifecycle 
management and overall quality assurance. Investments 
will also be made in research and development, close 
customer co-operation, and expanding the maintenance 
concept in key market areas. In addition to traditional 
liquid handling products, the company will focus on de-
veloping its OEM product business.

Geographically speaking, good growth for traditional 
liquid handling products is expected in North America, 
Russia and, in particular, the emerging Asian market.

 

R&D scientists at pharmaceutical companies require 
the highest accuracy and precision of their liquid han-
dling instruments. They are also looking for solutions to 
reduce the discomfort often associated with pipetting, 
such as RSI (Repetitive Strain Injury). 

Biohit is working closely with Environmental Health 
& Safety (EH&S) departments at many large pharma-
ceutical companies in order to provide both accurate 
instruments and more ergonomic pipetting conditions 
to their scientists. 

For example, at Roche’s site in Palo Alto, California, 
Biohit and its distributor partner VWR have teamed 
up with the EH&S and Procurement group. Roche is 
a leading healthcare company with a broad spectrum 
of innovative medical solutions, headquartered in Swit-
zerland and with operations worldwide.

The unique program included employee education 
for better pipetting techniques and ergonomics to im-
prove accuracy, precision and reproducibility. In addi-
tion, this was linked to a pipette recycling initiative for 
better sustainability; for each pipette purchased by Ro-
che, Biohit and VWR donated a sum to a charity.

Better and more consistent lab results, as well as re-
duced ergonomic risk were the major benefits derived 
from this program. 

Ergonomics, accuracy and precision are key 
issues in the pharmaceutical industry

Primary products and services

•	 Mechanical	pipettors
•	 Electronic	pipettors
•	 Disposable	tips
•	 Pipetting	equipment	for	special	applications	
•	 Customised	products	(OEM)
•	 Integratable	dispensing	modules
•	 Pipettor	maintenance	and	calibration	services
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Net sales, EUR million 1.7  1.9

Percentage of the Group’s net sales, % 5 6

Operating profit/loss, EUR million - 2.9   -2.4

Diagnostics 2007 2006

Biohit’s diagnostics business develops, manufactures and markets products and analysis systems prima-
rily for the diagnosis, screening and prevention of diseases of the gastrointestinal tract. 

GastroPanel and GastroView for primary 
healthcare 
Biohit’s diagnostics products are primarily intended 
for use by healthcare professionals. The major product 
is the GastroPanel examination (Pepsinogen I and II, 
 Gastrin-17, and Helicobacter pylori IgA/IgG antibodies), 
which diagnoses Helicobacter pylori infection, as well 
as atrophy of the stomach using a straightforward blood 
sample test. It also provides information about the risks 
associated with atrophic gastritis, such as gastric cancer, 
peptic ulcers and complications of gastroesophageal re-
flux disease, as well as the risks of calcium, iron and vi-
tamin B12 deficiency. 

GastroView has been developed alongside GastroPan-
el. This test requires only a fingertip blood sample, with no 
need for previous fasting. The results given by GastroView 
(pepsinogen I and II, and Helicobacter pylori IgA/IgG anti-
bodies) can be supplemented by the more comprehensive 
GastroPanel examination. Easy-to-use GastroView is pri-
marily intended for use at healthcare centres and by occu-
pational healthcare physicians, but is also suitable for use 
at pharmacies and nursing homes, either before a doctor’s 
appointment or before starting self-medication.

In 2007, Biohit’s subsidiary in the UK began marketing 
and selling the GastroView examination directly to con-
sumers through the Assura Pharmacy chain. Biohit also 
aims to introduce the GastroView examination into other 
pharmacies in the UK.

GastroPanel and GastroView are notably safer and 
more affordable and patient-friendly than many of the 
other examinations currently in use. They are therefore 
extremely suitable for use in screening programmes and 
as the first primary healthcare examination in upper gas-
trointestinal tract diagnostics. Biohit’s goal is for Gastro-
Panel and GastroView to become the the national stand-
ard and to be introduced as State-funded examinations in 
a variety of different countries.  

Functional food products for consumers
In 2007, Biohit continued to develop its functional food 
products containing cysteine. These consumer-oriented 
products reduce the risk of cancers of the gastrointesti-
nal tract. 

XyliCyst chewing gum is targeted at smokers. It elim-
inates the acetaldehyde that dissolves in saliva during 

smoking. Studies indicate that acetaldehyde is a major 
risk factor in cancers of the upper gastrointestinal tract. 
As acetaldehyde may also increase addiction to tobacco 
products, this gum may help people quit smoking. Biohit 
began trial marketing of XyliCyst chewing gum in 2007.

In an achlorhydric stomach, carcinogenic acetalde-
hyde is also formed from ingested carbohydrates. Alco-
holic drinks and certain foodstuffs, such as yogurt, also 
contain acetaldehyde. Biohit is therefore investigating 
other commercial applications for cysteine. Products 
currently under development include BioCyst capsules, 
which are taken with meals and slowly release cysteine 
to neutralise carcinogenic acetaldehyde, which forms in 
achlorhydric stomachs. 

GastroMate – the automatic analyser
The GastroMate product development project launched 
in 2004 has progressed during the financial year. This au-
tomatic analyser is intended for use in private practices, 
healthcare centres, hospital emergency rooms, and spe-
cialised analytics. GastroMate analyses blood samples 
taken as part of, for example, GastroView and Gastro-
Panel examinations.

The liquid handling technology used in the Gastro-
Mate analyser has also opened up growth potential in 
the OEM business. The company has therefore been fo-
cusing on realising these business opportunities which 
has in turn led to delays in the GastroMate project. 

Scientific collaboration an essential  
 aspect of business
Scientific collaboration and proactive publishing for both 
the scientific community and customers are an essential 
aspect in launching business operations. Biohit has an ex-
tensive scientific co-operation network.

In recent years, the advantages of GastroPanel have al-
ready been studied in about 40,000 patients around the 
world. Numerous independent population studies are 
currently using the GastroPanel examination. 

Diagnostics
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Primary products and services

•	 GastroPanel	and	GastroView	for	primary	health-
care
•	 Lactose	intolerance	and	Helicobacter pylori 

quick tests for specialised healthcare
•	 Monoclonal	antibodies	for	research	use
•	 Instruments	for	laboratories
•	 Service	laboratories
•	 Functional	food	products	for	consumers	

The Assura Pharmacy group of retail integrated phar-
macies were the first to deliver GastroView directly to 
the UK dyspepsia market in autumn 2007. Since then 
Assura have rolled out GastroView in 17 stores located 
throughout the UK.

Patients can access the test during normal opening 
hours at the store, without the need for an appointment 
or fasting. The patient undergoes a questionnaire-style 
consultation before having a small finger-prick sample 
of blood collected by the trained pharmacy personnel. 
This blood sample is then sent to Biohit’s laboratory 
where it is analysed.

Assura Pharmacies is a fast growing pharmacy chain 
that usually operates in conjunction with a medical 
centre.

The GastroView developed by Biohit provides a 
unique and very simple examination service concept to 
Assura Pharmacies’ customers in a primary care setting. 

Marketing and PR efforts in local and national press, 
journal editorials and in-store ‘health-awareness’ pro-
grams have brought a high degree of exposure, and the 
test has generated much interest in those for whom it is 
intended. GastroView is set to not only be a great suc-
cess but also to pave the way for complementary tests 
for the gastrointestinal tract.

Pharmacy chain brings GastroView closer  
to the consumer in the UK

Establishing marketing channels
Biohit is only just beginning to bring its diagnostics 
products to market. Their sale and marketing requires 
expert local distributors. That’s why Biohit has been sys-
tematically establishing a distribution network in China 
and other main market areas throughout 2007.

Biohit’s diagnostics products are mainly sold to hos-
pitals, health centres and general practitioners for the 
screening and diagnosis of diseases. They are also used 
in research.

In some countries, such as the UK, Italy and Russia, 
Biohit or its distributors have invested in consumer mar-
keting. Consumers have increasing freedom to choose 
between diagnostic tests, and so raising their awareness 
of Biohit’s products and the diseases they prevent will 
grow demand. 

Functional food products containing cysteine are tar-
geted at the consumer market.

Approval from relevant authorities  
for  diagnostics products
Growth in the diagnostics business depends on receiv-
ing approvals from the relevant authorities in a number 
of different countries. All of GastroPanel’s tests have 
been granted market authorisation for clinical diagnos-
tics throughout the EU (CE/IVD marking), and also in 
countries such as India, Canada and Russia.

Although the tests included in GastroPanel (Pepsi- 
nogen I and II, gastrin-17) have already received both 
market authorisation from the SFDA and the Chinese 
scientific community’s general recommendation for use 
in examining symptoms of the upper gastrointestinal 
tract, they must also receive price approvals from local 
authorities. These approval processes have lasted longer 
than expected.

At the beginning of 2008, the first price approvals 
were granted in Shanghai and the neighbouring prov-
ince of Jiangtsu. The sale of GastroPanel examinations 
can now begin in these areas.

Approval procedures for GastroPanel’s pepsinogen I 
and II tests from the US FDA have progressed and au-
thorisation is expected during the first half of 2008. This 
change to the previously estimated timetable is due to 
extended studies related to the approval application. No 
other company has previously received FDA approval 
for these tests, and therefore Biohit has had to supple-
ment its original application in the United States with 
two extensive and time-consuming studies. These pa-
tient trials will compare the results of Biohit’s Gastro-
Panel examinations to the histology of several biopsies 
taken through gastroscopy (a normal finding or atrophic 
gastritis). The FDA has already granted authorisation to 
GastroPanel’s gastrin-17 and Helicobacter pylori anti-
bodies tests.

Outlook for the future
Entry into diagnostics markets has progressed more slow-
ly than expected. 

Delays in obtaining approvals from the relevant au-
thorities and in the introduction of examinations into re-
imbursement schemes affect the company’s growth po-
tential in certain market areas. Scientific collaboration 
with opinion leaders plays a key role. Realising market 
potential also requires proactive publishing for both the 
scientific community and customers, training for health-
care personnel, an expert distribution network, and ef-
forts to increase awareness of the company’s products.

The challenge facing Biohit is to introduce the Gastro-
Panel and GastroView examinations into healthcare in a 
variety of countries in order to further the safe, ethical di-
agnosis and treatment of atrophic gastritis, dyspepsia and 
Helicobacter pylori infection, while also preventing the 
risks associated with atrophic gastritis.
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Research & development 

Total R&D expenditure   EUR 2.0 million

Percentage of net sales  6.1%

Research and Development  2007Liquid handling
In addition to an mLINE pipettor for handling large vol-
umes (1-10 millilitres), the company also launched a 
brand new mechanical liquid handling product range 
– Proline Plus – in 2007. This new range of 27 differ-
ent pipettors combines traditional Proline functionality 
with cutting-edge design and technology. Particular at-
tention has been paid to quality, as well as features that 
enhance safety, ergonomics and pipetting efficiency.

Another focal point in 2007 was further develop-
ment of OEM products and pipetting equipment. Long-
term co-operation with customers and the ability to re-
act quickly have created a foundation for growth in the 
OEM business, enabling Biohit to operate as a strategic 
partner to large, global companies.

Biohit has profound expertise in the development 
of electronic liquid handling products. The company 
aims to create liquid handling modules that can be 
used as components in robotic systems. Deliveries of 
the first rLINE modules began in 2007.

The GastroMate product development project 
launched in 2004 has also progressed. The liquid han-
dling technology used in the GastroMate analyser will 
also benefit the OEM business. 

Diagnostics
In 2007, the diagnostics business focused on both en-
hancements to existing products and the commerciali-
sation of new products. Improvements seek to make 
products more customer-friendly and reliable. Re-
search has brought to light new opportunities for ex-
isting indicators. For example, a new application has 
been discovered in the course of research into the Cel-
lular Fibronectin (cFn) test. In 2008, Biohit will look 
into realising the potential of this discovery. 

Biohit has also invested in rounding out its cur-
rent range. New products include a new, easy-to-use 
screening test for colorectal cancer, as well as func-

tional food products containing cysteine. Cysteine re-
duces the health hazards associated with smoking.

When developing its diagnostics products, Biohit 
also seeks to engage in proactive co-operation with 
major international companies that manufacture and 
market analysis systems into which Biohit’s tests can 
be integrated. This strategy aims to improve marketing 
opportunities for consumer products.

An expert staff is the key  
to innovation
One of the vital foundations for Biohit’s developmental 
activities is the profound technological expertise of its 
personnel. Experience and innovation meet at Biohit. 
Many of the company’s key personnel have up to 30 
years of experience in product development – both for 
liquid handling products and instruments and the rea-
gents used in diagnostics. In order to safeguard conti-
nuity, Biohit also seeks to recruit young talents whose 
fresh ideas complement the work of more experienced 
experts. Biohit also engages in continual, proactive co-
operation with leading industry experts, universities, 
research institutions and customers.

A strategy of aggressive innovation and patenting has 
given Biohit extensive patent protection both in Fin-
land and abroad. Above all, patent protection means 
a solid and secure foundation for global co-operation 
and business growth.

In 2007, Biohit focused on product enhancements, creating a new mechanical pipettor range and develop-
ing OEM products and liquid handling automation.
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Total investments  EUR 2.1 million

Percentage of net sales  6.4%

Production  2007Biohit’s production plants are located in Kajaani, Hel-
sinki and Suzhou. The synergy between these three 
plants is being established on the basis of product li-
fecycle and market area requirements. Production de-
sign and material management are centralised in Fin-
land.

Kajaani is the company’s production and logistics 
hub. The Kajaani plant is specialised in pipettor as-
sembly and the manufacture of pipettor tips. A new 
faster and more versatile production line for electronic 
pipettors went online in Kajaani in 2007.

Investments in Kajaani also include new equipment 
used in the manufacture of pipettor tips and tip packa-
ging. Demand for disposable pipettor tips rose du-
ring 2007, and this new equipment will ensure that 
the company can meet this increase in a cost-effective 
manner.

A new logistics centre was opened near the Kajaani 
plant in 2007. Finished products will be delivered to 
customers on a centralised basis from the new centre 
with the aim of reducing delivery times and increasing 
cost-effectiveness.

The production plant in Suzhou, China primarily as-
sembles pipettors for the growing Asian market.

The Helsinki plant specialises in manufacture of 
components, prototypes and speciality products.

Diagnostics production is also centralised at the 
Helsinki plant, which has extendable and up-to-date 
clean rooms for the manufacture of reagents.

Quality production a trump card as  
competition heats up
The main goal of Biohit’s production chain is to ensu-
re the highest-quality and most cost-effective production 
and delivery possible. The company’s strengths are its ex-
tensive product range, modular products, and versatile, 
cutting-edge production technology.

Biohit manufactures almost all of its products itself, 
using demanding raw materials and injection mould 

tools based on state-of-the-art technology. The company 
controls production technology, costs, and quality.

Strict quality control is an essential aspect of producti-
on strategy. Every pipettor is tested and calibrated sepa-
rately according to the ISO 8655 standard. The quality 
and sterility of disposable pipettor tips is ensured with a 
variety of both automatic and manual test procedures. All 
robots and automation used in production processes are 
continuously monitored by purpose-designed software. 

ISO 13485 quality standards, which cover the manu-
facture of medical equipment and diagnostics kits, set 
clear goals for production organisation. Det Norske Ve-
ritas has been granted Biohit ISO 13485 certification, 
which covers the entire process from research and deve-
lopment to product sales and marketing. 

Production design and logistics focuses on total pro-
cess management with the aim of ensuring correct pro-
duction timing from the initial order to delivery of the fi-
nished product.

During 2007, Biohit invested in increased production capacity, such as new equipment for use in liquid han-
dling product manufacture. The company also focused on enhancing logistics and clarified the roles of its 
production units. 

Production
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Quality 

A significant proportion of Biohit’s customer base con-
sists of those in either the healthcare industry or indus-
tries producing healthcare products and services. OEM 
co-operation with large partners is also one area that 
requires continual investment in quality system devel-
opment. 

In 2007, Biohit focused on enhancing product lifecy-
cle management and comprehensive quality assurance. 
This included the introduction of the ISO 13485 qual-
ity standards for medical equipment manufacture at the 
plant in China. Biohit has also started up a certification 
process encompassing ISO 9001, ISO 13485 and ISO 
14001 in China, and expects to complete this process 
this year. 

Biohit’s high quality is founded on its expert staff, in-
novative product development, and a well-managed 
production chain. The company pays attention to every 
lifecycle phase during the development of its products 
and processes. Top-quality, traceability and environ-
mental friendliness throughout a product’s entire lifecy-
cle is one of the company’s strategic choices

In addition to product expertise, the whole produc-
tion chain is also well-managed and documented right 
up to delivery. Additionally, material expertise, prod-
uct development, and traceability are vital aspects that 
companies focusing on cheap manufacturing lack. 

This is evident in, for example, pipettor tips, which 
are generally bought in large batches and whose annu-
al production volumes are in the hundreds of millions. 
The quality of tips is measured at Biohit’s plants using 
the company’s own methods, including automated op-
tical inspection. Tip sterility is tested and verified on a 
batch-by-batch basis by an independent laboratory. The 
sterility of all equipment and samples is vital in many 
scientific fields, as contamination can lead to mislead-
ing research results.

The development and manufacture of Biohit’s prod-
ucts comply with the international ISO 9001, ISO 
13485, ISO 17025 and ISO 14001 quality and environ-
mental standards. All of Biohit’s products are also CE/
IVD (In Vitro Diagnostics) registered and approved. 

Precise calibration
Top quality throughout a product’s lifecycle is also en-
sured through maintenance and appropriate training. 
Instruction is given on how to use equipment and to 
correctly maintain and repair pipettors. If customers do 
not have their own service personnel, either Biohit or 
one of the company’s trained partners will handle the 
technical service. Biohit can maintain its own pipet-
tors for several years after products have been removed 
from the market. 

Instrument calibration is an important aspect of 
maintenance. Comprehensive calibration ensures that 
equipment performance meets both rising quality as-
surance regulations and the increased accuracy re-
quired in liquid handling. The technical competence 
requirements for calibration are based on the interna-
tional ISO 17025 quality standard.

Biohit has accredited calibration laboratories in Fin-
land, France and the UK. The accreditation procedure 
is based on international standards and enables reli-
able identification of credible laboratories providing 
competent performance testing. Thanks to its experi-
ence, Biohit is also able to offer assistance to distribu-
tors wanting to accredit their own calibration services. 
There are currently only a few accredited calibration 
laboratories for liquid handling products in the world.

Biohit has focused on top-quality products and operations from the outset. Not only authorities but also 
customers have high quality requirements. That’s why all of Biohit’s products comply with strict ISO 
13485 quality standards. 



17

Standard Use Where applied   Certified by

  

ISO 9001 General international quality standards In all of Biohit’s operations  Det Norske Veritas 
   in Finland and China. The certification process is  

   currently ongoing in China.

ISO 13485 Quality standards for the manufacture  In all of Biohit’s operations  Det Norske Veritas
 of medical equipment. Complies in Finland  The certification process is 
 with the European Union IVD Taken into use in China   currently ongoing in China.
	 Directive	(In vitro diagnostics).	 in	2007	

ISO 14001 International environmental standards. In all of Biohit’s operations Det Norske Veritas
  in Finland and China. The certification process is  

   currently ongoing in China.

         
ISO 17025	 General	competence	standards	for	testing		 Finland		 FINAS	(K041)	
	 and	calibration.	An	accredited	pipettor		 France	 COFRAC	(2-1513)
	 calibration	laboratory	(K041)	that	 The	UK	 UKAS	(0698)
 calibrates pipettors in accordance with 
 strict technical requirements.  
      

Biohit introduced a revamped environmental pro-
gramme in 2007. The programme aims to reduce elec-
trical energy consumption and the amount of mixed 
waste generated, while simultaneously increasing en-
ergy waste recycling. All areas have experienced clear 
improvements.

The majority of waste is generated by the company’s 
production facilities, which is why Biohit has invested 
not only in recycling but also in new production tech-
nologies that generate less waste. The amount of raw 
materials used in relation to the amount manufactured 
also decreased notably during 2007. This was partially 
thanks to the acquisition of state-of-the-art production 
technology, which is able to make more effective use 
of raw materials.

Biohit complies with certified ISO 14001 environ-
mental standards. At the design stage, Biohit looks into 
ways of reducing the hazardous substances and mate-
rials used in its products. Environmental efficiency in 
logistics is sought by minimising the amount of trans-
portation required.

Biohit chooses materials that will load both the en-
vironment as little as possible and be suitable for use 

in waste-to-energy facilities. For example, pipettor tips 
and packaging are manufactured from one hundred 
per cent recyclable materials. The majority of the plas-
tic waste derived from the company’s plants also goes 
for reuse. Production processes do not use hazardous 
substances such as paints or solvents, and are in them-
selves very clean.

As a manufacturer of electronic liquid dispensers and 
a member of SELT Association (Electrical and Electron-
ics Equipment Producers’ Entity), Biohit complies with 
the European WEEE and RoHS Directives. These direc-
tives seek to reduce the amount of hazardous electrical 
and electronic waste generated and also promote the 
reuse and recycling of electrical and electronic prod-
ucts and waste.

Biohit has also been member of PYR Ltd (The Envi-
ronmental Register of Packaging) since 2004.

The use of hazardous substances in the diagnostics 
business is minimal. Any hazardous waste that poses a 
risk of infection is separately delivered to partners spe-
cialised in the processing of such waste.

Biohit pays particular attention to the environmental impact of its operations. The company aims to devel-
op and manufacture products that are safe to use and will cause as little environmental loading as possible 
throughout their entire life cycles. 

The Environment
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Peter B. Coggins

Board Of Directors

Reijo LuostaRinen, born in 1939
DSc (Econ.), Professor

Chairman and independent member of the Board of Biohit Oyj 
since 1993
Internationalisation and strategic planning
Other relevant experience: 
Professor and Director of International Business at the Helsinki 
School of Economics (HSE); Head of the faculty and Director of 
the International Business (IB) programme as well as founder, 
Director, and Vice-rector of the Centre for International Busi-
ness Research. Permanent visiting professor in the field of in-
ternational business at the University of the West Indies and in 
the Executive MBA Program in Korea. Owner of two consulting 
firms, chairman and shareholder of three companies, and board 
member of ten companies in total (in 1980-1997). Several inter-
national confidential posts for, e.g., the United Nations. Author 
of 15 books and more than 75 articles and research papers. 

PeteR B. Coggins, born in 1948 
PhD (Univ. of London)

Independent member of the Board of Biohit Oyj since 2006
International co-operation and marketing  
Other relevant experience: 
Advisor at PerkinElmer Inc., previously CEO of the company. 
Member of HRSA (advisory committee to the US Secretary of 
Health on newborn screening). President of the Analytical & 
Life Science Systems Association. Worked previously for Lab-
systems Oy in Finland and the UK, and for Amersham in the 
US. 

teRo j. KauPPinen, born in 1949
MSc (Soc. Sc.) , PhD (Hon.)

Independent member of the Board of Biohit Oyj since 2006
Strategic planning
Other relevant experience: 
Developed the Vision In Action management model. Founder of 
Leadership Academy and a sought-after lecturer. Over 30 years 
experience of management consultancy, specialised in man-
agement strategies and change management, as well as cus-
tomer relationship management. 

osmo suovaniemi, born in 1943
MD, PhD, Professor 

Founder, President and CEO, and non-independent member of 
the Board of Biohit Oyj
Management and development of the operative activities of 
the Group; development of the liquid handling and diagnostic 
product ranges
Other relevant experience: 
The founder, main shareholder, chairman, and CEO of Lab-
systems Oy and Eflab Oy. Nearly 70 patents in Finland and 
a few hundred worldwide. A board member, vice-chairman, 
and chairman of the General Industry Group in Finland in 
1978-1986. A board member of the Confederation of Finnish 
Industry in 1986. A member of the Academy of Technical Sci-
ences from 2003. 

måRten WiKstRöm, born in 1945
MD, PhD, Professor 

Independent member of the Board of Biohit Oyj since 1997
Development of co-operation with the scientific and research 
communities 
Other relevant experience: 
Professor of Physical Biochemistry at the University of Helsinki; 
Academy professor between 1996 and 2006. Director of the in-
ternational Helsinki Bioenergetics Group and Research Director 
of the Institute of Biotechnology at the University of Helsinki, as 
well as Director of Research and Operative Director at Eflab Oy 
and Labsystems Oy. Over 160 original publications and several 
scientific awards. 

PeteR tCheRnyCh, born in 1957
MSc (Econ.), LLM 

Independent member of the Board of Biohit Oyj since 2003, 
resigned from his Board member duties due to changes in his 
main occupation in October 2007
International sales and marketing as well as trade and financing 
Other relevant experience: 
Position of Senior Vice President in the GE Health Care Projects 
unit. Management consultant at Egon Zehnder International. 
Director of Sales and Marketing for the Eastern European op-
erations of Labsystems Oy. Business Development Manager at 
Kaukomarkkinat Oy. Export Manager for Partek Group. 

Information on shareholdings in this Annual Report on page 20 and on Internet www.biohit.com

Reijo Luostarinen osmo suovaniemi mårten Wikströmtero j. Kauppinen
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Management Teams

osmo suovaniemi, born in 1943
MD, PhD, Professor  
Founder, President and CEO of Biohit 

Prior to Biohit: Founder, President and CEO of Labsystems Oy 
and Eflab Oy.

jussi heiniö, born in 1962
LLM  
Administration and Legal Affairs  
With Biohit since 1997

Prior to Biohit: An Attorney-at-law at Law Office Matti Oksala 
Ky. A junior lawyer undergoing court training, and later a judge 
in the District Court of Vantaa, Finland.

Lea PaLoheimo, born in 1951
PhD (clinical biochemistry), Hospital Chemist,  
”Quality and Leadership” program at the Danish Technical Insti-
tute 
Business development 
With Biohit since 2001

Prior to Biohit: Chemist at Huslab. Area Sales Manager at Dasico 
a/s. PhD and post-doctoral work at University of Copenhagen. Re-
search Scientist at Orion Diagnostica (Orion Yhtymä Oy). Clinical 
chemist at United Laboratories Ltd. in Helsinki (Yhtyneet Labora-
toriot Oy).
   
Panu hendoLin, born in 1971
MSc (biotechnology), PhD (molecular medicine) 
Research and Development 
With Biohit since 2007

Prior to Biohit: Technical Product Manager at Jurilab Ltd: R&D, 
performance testing, customer training and marketing support. Re-
searcher at Universities of Kuopio and Helsinki

KEES HEIJE, International Sales and Marketing
Resigned in January 2008

ERIK FORSBLOM, R&D and Production
Resigned in August 2007

Both Management Teams:

Liquid handling:

jukka yli-hankalajussi heiniöosmo suovaniemi seppo Riikonen mikko Patrakka

Lea PaloheimoKalle härkönenerkki vesanen Panu hendolin

miKKo PatRaKKa, born in 1970
MSc (Industrial Mgmt) 
Sales and Marketing 
With Biohit since 2007

Prior to Biohit: Account and Business Manager at Okmetic Inc. 
(Texas). Sales Manager at IBM Global Services. Account Direc-
tor and Marketing Manager at Tellabs International. Account 
Manager at Tecnomen Oyj.

eRKKi vesanen, born in 1956
MSc (Engineering, Electronics)  
Research and Development 
With Biohit since 1989 

Prior to Biohit: Managing Director of Innomedia Oy and holder of 
several duties at Labsystems Oy related to product development, 
production, materials management, marketing, and international 
operations.   

KaLLe häRKönen, born in 1968
MSc (Agr. & For.)  
Production  
With Biohit since 2001

Prior to Biohit: Factory Manager at Delipap Oy and several po-
sitions at the packaging factory Tetra Pak Oy.

Diagnostics:

juKKa yLi-hanKaLa, born in 1971
MSc (Econ.) 
Accounting and Finance  
With Biohit since 2006

Prior to Biohit: In financial management, business controller 
and analyst duties at Deere & Company, S-Group and Tax Aut-
horities.

sePPo RiiKonen, born in 1957
Measurement and Adjustment Technician, diploma in marke-
ting from the Institute of Marketing  
Quality Systems and Information Technology  
With Biohit since 1989

Prior to Biohit: Service Manager at Nordion Instruments Oy. Service 
Technician at Oriola Oy. Project Technician at Orion Analytica Oy.
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Management of subsidiaries

UK: Biohit Ltd.
Richard vaughton, Managing Director since 1992

Japan: Biohit Japan Co, Ltd.
hideaki mizoguchi, Managing Director since 2006

China: Biohit Biotech (Suzhou) Co., Ltd.
eirik Pettersen, Managing Director since 2006

France: Biohit SAS
Régis Carnis, Managing Director since 1991

Germany: Biohit Deutschland GmbH
uwe thönges, Managing Director since 2003

Russia: Biohit OOO
victor Peppi, Managing Director since 2001

USA: Biohit Inc.
Robert P. gearty, Managing Director since 2000

Shareholdings on 31 December 2007  

Name Position Series A   Series B
  shares  shares

Reijo Luostarinen Chairman of the Board 10,000 68,000
Osmo Suovaniemi Member of the Board, President & CEO 2,265,340 965,207
Seppo Riikonen Management Team Member - 11,520
Erkki Vesanen Management Team Member - 4,260
Kalle Härkönen Management Team Member - 4,333

Only those members of the company’s management who own Biohit Oyj shares are listed. The list contains 
 privately owned shares.
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Compensations to the management

Management salaries and fees paid  
to the operating management
The remuneration paid to President and CEO Osmo 
Suovaniemi, including benefits and Board fees, totalled 
EUR 251 thousand in 2007 (EUR 260 thousand in 2006 
and 142 thousand in 2005).

The salaries of the Managing Directors of the compa-
ny’s subsidiaries totalled EUR 712 thousand (EUR 635 
thousand in 2006 and 515 thousand in 2005).

Remuneration paid to other Management Team mem-
bers totalled EUR 827 thousand (EUR 799 thousand in 
2006 and EUR 648 thousand in 2005).

Remuneration paid to members of  
the Board
During the financial year that ended on 31 December 
2007, remuneration paid to the members of the Board 
totalled EUR 186 thousand (EUR 198 thousand in 2006 
and EUR 74 thousand in 2005).

Board meetings 
The Board of Directors met 12 times in 2007. The aver-
age turnout was 71%.

Auditors and their fees 
On 23 April 2007, the Annual General Meeting of Bio-
hit Oyj chose authorised public accountants Pricewa-
terhouseCoopers Oy as auditor and decided that the 
company’s fee was to be paid on the basis of the invoice 
issued. APA Hannele Selesvuo is the head auditor.

Invoiced auditors’ fees for the 2007 financial year to-
talled EUR 163 thousand (EUR 152 thousand in 2005). 
Authorised public accountants PricewaterhouseCoop-
ers Oy has also been paid EUR 15 thousand (EUR 13 
thousand) for other services. 

Dismissal of the President and CEO 
The terms and conditions of the President and CEO’s 
dismissal have yet to be confirmed.

Pension plans
No other notable pension arrangements, beyond those 
mandated by law, have been made with the Managing 
Directors of Group companies.

Management’s ownership
On 31 December 2007, members of the Board and the 
President and CEO owned a total of 2,275,340 series A 
shares and 2,308,038 series B shares. These represent 
35.4% of all shares and 55.0% of votes conferred. 

Detailed information on the personal share ownership 
of members of the Board and Management Team is pre-
sented on pages 20 of this Annual Report, and also on 
the company’s website.
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Corporate Governance

Biohit Oyj and the Biohit Group adhere to the require-
ments of the Finnish Companies Act, the national leg-
islation applicable to subsidiaries, the Finnish Securi-
ties Market and Accounting Act, the guidelines of the 
Helsinki Exchanges, and the provisions of the Articles 
of Association of Biohit Oyj. In addition, Biohit Oyj 
complies with the corporate governance recommen-
dations for publicly listed companies published by 
Helsinki Exchanges, those of the Central Chamber of 
Commerce of Finland, and the recommendations on 
Corporate Governance issued by the Confederation of 
Finnish Industry and Employers in 2003.

Annual General Meeting
The Annual General Meeting (AGM) of Biohit Oyj is 
the highest decision-making body of the company. The 
AGM is held annually by the end of April. An extraor-
dinary general meeting may be held at the request of 
the Board of Directors (BOD) or when stipulated by 
law.  

The AGM resolves and decides on, e.g., the follow-
ing issues: 
- Approval of the consolidated financial statements 

and balance sheet of the parent company and the 
Group

-  Action concerning the financial result
-  Discharging of the members of the BOD and the 

president and CEO from liability
-  Confirmation of the number of members of the BOD, 

election of members, and decision on remuneration
-  Appointment of the auditor and deputy
-  Changes in the Articles of Association 
A summons to the AGM will be published in Helsingin 
Sanomat and Kauppalehti. In addition, Biohit posts all 
invitations to general meetings on its corporate Web 
site. The agenda and nominees for members of the 
BOD will be presented in the summons to the AGM. 
Prerequisites for BOD membership are that the nomi-
nees have been approved by shareholders possessing 
at least 10% of the votes and have accepted their nom-
ination. In addition, the nominee for auditor will be 
announced in the summons. 

It is presumed that the Chairman of the BOD will 
open the AGM. Other members of the Board of Direc-
tors and the auditor are requested to attend the meet-
ing, if possible.

Board of Directors
The Board of Directors, which comprises at least five 
members elected by the Annual General Meeting, is re-
sponsible for the administration of the Group and the 
proper organising of its operations. The BOD elects a 
chairman amongst its members. The membership com-
mences from the election by the AGM and lasts until the 
next AGM.

The BOD is responsible for the organisation and con-
trol of the accounting and financing function. The BOD 
discusses and approves the annual financial statements of 
the parent company and the Group as well as the inter-
im financial statements through the end of March, June, 
and September. In addition to the duties set forth by law, 
the BOD approves the operating principles, the business 
plan, and the budget of the Group. Moreover, the BOD 
decides on Group strategy, possible redirection of oper-
ations, organisational structure, investments, and other 
matters of significant importance and with long-term im-
plications. The decision-making of the BOD is based on 
the reports drawn up by the operative management con-
cerning the activities and development of the Group and 
its business areas.

In general, the BOD convenes once a month (i.e., 
10-12 times per year). When necessary, Board meetings 
are held at more frequent intervals and via telephone. The 
schedule for the meetings will be confirmed for the entire 
term in advance. The BOD summons the AGM and draws 
up the proposals for the agenda. The BOD assesses at the 
end of each financial year its activities and work meth-
ods. The assessment shall be made by the BOD, and it 
shall be discussed at the meeting thereof.

The BOD decides on the internal division of duties in 
order to enhance the development of the activities of the 
Group optimally on the basis of the expertise and experi-
ence of the members of the BOD.

The guidelines of administration and control systems of 
listed companies are taken into consideration when pro-
posals concerning the members of the BOD are made. 
The BOD has drawn up a written working order for its 
activities. No separate committees have been established 
for enhancing the work of the BOD.

President and CEO
The president and CEO, appointed by the Board of Di-
rectors, is responsible for the day-to-day management 
of the Group. The president and CEO is responsible for 
the management of the operative activities of the Group, 
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the realisation of the operative plan and budget, and in-
forming the BOD of matters related to business opera-
tions and their administration. Furthermore, the president 
and CEO assumes liability for the legality and reliable or-
ganisation of accounting and financial management. At 
the monthly meetings, the president and CEO reports to 
the BOD on business operations and possible changes. 
The president and CEO informs the BOD immediately of 
changes that are of crucial importance to the company 
and its activities.

The BOD approves the remuneration, incentives con-
nected with the result of the company, and other terms of 
employment of the president and CEO.

Management Teams
The duty of the Management Teams (MTs) is to assist 
the president and CEO in planning and controlling the 
business operations of the company, in managing daily 
operations, and in preparing matters to be submitted 
for the consideration of the BOD.

The MTs comprise the president and CEO and the 
directors of the different functional areas of the Group. 
The following business functions are represented in the 
MTs: Sales and Marketing, Production, Finance, Re-
search and Development, Administration, and Qual-
ity Systems.

The president and CEO appoints the members of the 
Management Teams and approves the terms of the em-
ployment thereof in accordance with the instructions 
given by the BOD. The instructions concerning the 
services provided by the MTs need to be based on writ-
ten agreements, the terms of which have been clear-
ly stated. The terms of remuneration of the MTs and 
those of the managing directors of subsidiaries should 
be fair and motivating. It is recommended that the MT 
convene once a month and, if possible, before Board 
meetings.

The MTs assist the president and CEO in action plan-
ning and operative management as well as in prepara-
tion concerning matters discussed by the BOD. More-
over, development of internal co-operation, corporate 
culture, and the corporate image of the company are 
central tasks of the MTs.

Managing directors of subsidiaries
The managing directors of subsidiaries and the BODs 
of subsidiaries are responsible for the management of 
subsidiary operations. The subsidiaries are responsible 

for the sales and marketing of the products of Biohit in 
the different market areas. The subsidiaries’ managing 
directors operate under the management and control of 
the president and CEO and the Director of Administra-
tion. The BOD of each subsidiary is composed of the 
managing director of the subsidiary and the necessary 
number of members of the Management Team of Biohit 
Oyj. Each managing director of a subsidiary is respon-
sible for ensuring that the business operations of the 
subsidiary are managed, planned, controlled, reported, 
and developed in accordance with the operating prin-
ciples of the Biohit Group.

The president and CEO approves the salaries of the 
subsidiaries’ managing directors in accordance with 
the instructions provided by the BOD of Biohit Oyj. 

Internal control
Subsidiaries report to the MT of the Group on a month-
ly and quarterly basis on the development of business 
and profitability. The MT of the Group reports to the 
BOD on the overall development of business; these 
two bodies, together with the president and CEO, de-
cide on overall corporate strategies and procedures 
guiding the operations of the Group.

The MT of the Group decides, on the basis of the in-
structions given by the BOD, on the guidance of busi-
ness activities, financing, and investments. 

The BODs of subsidiaries follow the development 
of business and ensure that the instructions and other 
guidelines accepted and provided by the parent com-
pany are followed. The BOD of each subsidiary con-
venes at least four times per year, primarily after each 
calendar quarter.

Steering and control of the business of Biohit Group 
is carried out in accordance with the management sys-
tem described above. The company provides reporting 
systems necessary for business and financial manage-
ment. 

The financial department of the parent company 
provides instructions for drawing up annual and inter-
im financial statements and prepares the consolidated 
financial statements. The financial department of the 
parent company maintains central control of matters 
related to funding and is responsible for the manage-
ment of interest and exchange rate risks. The manag-
ing directors of subsidiaries ensure that subsidiaries’ 
reporting is carried out in accordance with the instruc-
tions given by the MT of the Group. The administration 
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department of the parent company provides instruc-
tions on, and controls, the agreement and personnel 
policies enacted at the Group level.

Risk management
The main objective of Biohit’s risk management policy 
is to identify major risks associated with the Group’s 
business operations and business environment. The 
cost-effective management and monitoring of these 
risks will then ensure that the company’s strategic and 
operational targets can be reached as intended.

The Board of Directors carries the main responsibili-
ty for the company’s risk management policy and mon-
itoring its implementation. The president and CEO’s 
task is to work with the parent company’s operative 
management and subsidiaries’ managements to ensure 
that the Group’s risk management is properly organ-
ised. The parent company’s operative management is 
responsible for identifying and managing the risks in-
volved within business areas, while subsidiaries’ man-
agements are responsible for those in their own market 
areas.

Read more about business risks in the Report of the 
Board of Directors on pages 29-31 of this annual re-
port.

Internal and external auditing
Currently, a separately organised function for internal 
auditing purposes does not exist in the company. The 
Group has an auditor and reporting systems for moni-
toring the development of business and for financial 
management purposes. In addition, the auditor and 
each subsidiary assess the functionality of the internal 
control system during the statutory audit. 

The auditor elected by the AGM is responsible for 
the statutory audit. According to the Articles of Asso-
ciation, the company needs to have one auditing body 
approved by the Central Chamber of Commerce. The 
auditor announces the name of the individual auditor 
who assumes the main responsibility for conducting 
the audit. The term of the auditor begins during the fi-
nancial year in progress, and it ends during the next 
AGM. 

In connection with the publication of the financial 
statements, the auditors issue their statutory report to 
the shareholders. The auditors of the parent company 
report their findings to the BOD and CEO. The reports 
drawn up by the auditors of the parent company are 

based in part on the audits carried out by the auditors 
of subsidiaries. The MT of the Group evaluates the sub-
sidiary reports.

Insiders
Biohit Oyj applies the Guidelines for Insiders ap-

proved by the Helsinki Exchanges. Biohit’s statutory in-
siders comprise the members of the BOD of the parent 
company, the president and CEO, the principal auditor 
and his/her substitute, and the members of the MT.

In addition to the public register of insiders, the 
company also keeps a non-public, company-specific 
register of insiders that lists both permanent insiders 
and project-specific insiders. People listed in the non-
public register as permanent insiders are those who 
regularly receive inside information as part of their 
business activities. Project-specific insiders are those 
people who receive inside information in conjunction 
with a specific project.

Permanent insiders are not allowed to sell or pur-
chase shares in Biohit Oyj for 14 days before the pub-
lication of the financial statements and interim reports. 
Insiders participating in projects are not allowed to sell 
or purchase shares in Biohit before an announcement 
has been made of the continuation or discontinuation 
of a project. 

More details on insiders is published on the corpo-
rate Web site at www.biohit.com.
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Report of the Board of Directors 2007

Report of the Board of Directors

Biohit develops and manufactures laboratory devices 
and equipment as well as diagnostic tests and analysis 
systems for use in research institutions, healthcare and 
industrial laboratories. Biohit operates in two business 
areas: the liquid handling business and the diagnostics 
business. The company is developing both its business 
areas as separate units with a view to growing into a 
profitable and leading global supplier in both product 
areas. 

Biohit employs approximately 350 people in eight 
countries. The company has production facilities in 
Finland (Kajaani and Helsinki) and China (Suzhou). Its 
subsidiaries in Germany, France, the United Kingdom, 
Russia, China, Japan and the United States focus on 
product sales and marketing. Biohit’s products are also 
sold through about 450 distributors in 70 countries. 

Biohit’s Series B share (trading code BIOBV) is quot-
ed on the Helsinki Stock Exchange’s Nordic List (OMX) 
in the Small cap/Healthcare group.

Net sales
The Biohit Group’s full-year net sales totalled EUR 32.8 
million (EUR 31.4 million in 2006, EUR 28.7 million 
in 2005), representing a rise of 4% on 2006.

Sales and maintenance of liquid handling products 
once again accounted for 95% of net sales.

The net sales of the liquid handling business amount-
ed to EUR 31.1 million (EUR 29.5 million in 2006, 
EUR 27.1 million in 2005) and the net sales of the di-
agnostics business to EUR 1.7 million (EUR 1.9 million 
in 2006, EUR 1.5 million in 2005).

Full-year net sales trends did not meet the company’s 
expectations. Although strong sales growth continued 
in Russia throughout 2007, establishing distribution 
networks in China and Japan has progressed more 
slowly than expected. The exceptionally strong euro 
has also had an adverse effect on the Biohit Group’s 
net sales.

Result
The operating loss was EUR 0.5 million, representing 
-1.4% of net sales (2006: operating loss EUR 0.1 mil-
lion, -0.5% of net sales; 2005: operating loss EUR 0.0 
million, -0.1% of net sales). The loss for the financial 
year totalled EUR 1.5 million, or -4.6% of net sales 
(2006: loss EUR 0.8 million, -2.7% of net sales; 2005: 
loss EUR 0.2 million, -0.8% of net sales).

The operating profit of the liquid handling business 
amounted to EUR 2.5 million (operating profit EUR 

2.2 million in 2006, operating profit EUR 2.3 million 
in 2005), while the operating loss of the diagnostics 
business totalled EUR 2.9 million (operating loss EUR 
2.4 million in 2006, operating loss EUR 2.3 million in 
2005).

Return on equity was -11.9% (-6.1 % in 2006, 
-1.6 % in 2005).

Earnings trends have been adversely affected by 
weaker than expected sales growth, especially in the 
Asian market. The company has revised its procedures 
for determining the obsolescence of inventories, par-
ticularly with respect to material and component in-
ventories. This weakened the company’s result for the 
financial year by about EUR 0.5 million compared to 
2006.

The result was further impacted by the year-on-year 
increase in personnel expenses and financing costs. The 
company’s result for 2007 also contains EUR 0.4 million 
in currency exchange losses (losses of EUR 0.4 million 
in 2006 and gains of EUR 0.2 million in 2005).

During the last quarter of 2007, the company has 
conducted evaluations for each of the Group’s compa-
nies on the possibility of utilising confirmed losses in 
the coming years. Deferred tax assets have only been 
entered for those confirmed losses that the company’s 
management considers can be utilised. This, combined 
with the continued good profitability of certain subsid-
iaries, caused income taxes to rise by EUR 0.2 million 
on the previous year.

Balance sheet
On 31 December 2007, the balance sheet total was 
EUR 27.3 million (EUR 27.3 million in 2006, EUR 27.9 
million in 2005). The equity ratio was 43.6% (49.4% 
on 31 Dec. 2006, 51.5% on 31 Dec. 2005). The fall 
in the equity ratio was primarily due to an increase 
in non-current liabilities and the loss for the reporting 
period.

Liquidity
Cash flow from operating activities during the financial 
year was EUR 1.1 million (EUR 0.2 million in 2006, EUR 
0.7 million in 2005). At the end of the financial year, 
the Group’s liquid assets totalled EUR 1.1 million (EUR 
0.9 million in 2006, 1.7 million in 2005). The compa-
ny acquired EUR 2.5 million in new long-term financ-
ing in 2007. Interest-bearing liabilities totalled EUR 9.1 
million (EUR 7.7 million in 2006, EUR 8.2 million in 
2005). Current ratio was 2.3 (2.2 in 2006, 2.9 in 2005).
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Research and development
Research and development expenditures amounted to 
EUR 2.0 million in 2007 (EUR 1.7 million in 2006, EUR 
1.6 million in 2005), representing 6% of net sales (5% 
in 2006, 6% in 2005). EUR 0.4 million (EUR 0.3 mil-
lion in 2006, EUR 0.1 million in 2005) in development 
expenditure was capitalised during the financial year.

Investments
Gross investments during the financial year totalled 
EUR 2.1 million (EUR 1.9 million in 2006, EUR 2.0 
million in 2005). Investments were primarily for in-
creasing production capacity and the purchase of 
equipment used in the manufacture of liquid handling 
products in Kajaani.

Personnel
The average number of Group personnel during the fi-
nancial year was 352 (310 in 2006, 295 in 2005). Of 
these, 178 (162 in 2006, 162 in 2005) were employed 
by the parent company and 174 (148 in 2006, 133 in 
2005) by subsidiaries. The Biohit Group’s salaries and 
bonuses for the financial year totalled EUR 11.6 mil-
lion (EUR 10.6 million in 2006, EUR 9.4 million in 
2005).

Administration
The Annual General Meeting held on 23 April 2007 
decided that the Board of Directors should be com-
prised of six members. The AGM appointed Reijo Lu-
ostarinen, Osmo Suovaniemi, Peter Tchernych, Mårten 
Wikström, Tero J. Kauppinen and Peter B. Coggins as 
members of the Board. The Board reappointed Reijo 
Luostarinen as Chairman. Member of the Board Peter 
Tchernych resigned from his administrative duties in 
October 2007 due to changes in his work situation.

Professor Osmo Suovaniemi is the company’s Presi-
dent and CEO.

The AGM appointed authorized public accountant 
PricewaterhouseCoopers Oy as auditor.

The liquid handling business
The liquid handling business’ product range consists of 
mechanical and electronic liquid dispensers as well as 
disposable tips. The company also offers maintenance, 
calibration and training services for its liquid handling 
products through its distribution network.

The total global market potential for pipettors and dis-
posable tips is about EUR 600 million per annum. North 

America and Europe are the major market areas.
The company estimates that the total market has in-

creased by an average of about 5% over the last few 
years. Although growth has slowed in western coun-
tries, total pipettor market growth is faster than average 
in emerging markets. Pipettor tip consumption is in-
creasing by a good five per cent a year.

The sales of the Biohit Group’s liquid handling busi-
ness rose by 5% on the previous year. Except in the Asian 
market, trends in the liquid handling business have been 
in line with expectations. Liquid handling accounted for 
95% of the company’s total net sales. During the finan-
cial year just ended, Biohit has succeeded in growing its 
sales of disposable tips in particular. The maintenance 
business has also been experiencing growth.

Major events of the financial year
In 2007, Biohit continued to develop its distribution 
network in order to bolster the company’s position in 
its main market areas. During the financial year, Bio-
hit and VWR International entered into an agreement 
concerning the distribution of liquid handling products 
in Europe. Efforts to build up a distribution network in 
China and Japan also continued.

Biohit’s outlays on product development and the 
company’s focus on close co-operation with custom-
ers brought results during 2007. For example, the com-
pany launched a brand new mechanical pipettor range 
– Proline Plus – and began deliveries of integratable 
rLINE dispenser modules to its OEM customers. Bio-
hit has also been focusing on further developing liquid 
handling technology.

The company also continued in its efforts to devel-
op more cost-effective production processes by, for 
example, investing in increased production capacity 
and new equipment for use in liquid handling prod-
uct manufacture. Biohit focused on enhancing logis-
tics and clarified the roles of its production units, too. 
Thanks to a new environmental programme, Biohit 
also achieved a clear reduction in electrical energy 
consumption and the amount of waste generated by 
production.

The diagnostics business
Biohit’s diagnostics business develops, manufactures 
and markets products and analysis systems primarily for 
the diagnosis, screening and prevention of diseases of 
the gastrointestinal tract. Its product range includes the 
GastroPanel and GastroView examinations for primary 
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healthcare; lactose intolerance and Helicobacter pylori 
quick tests for specialised healthcare; and instruments 
and analysis systems for laboratories. The company also 
runs service laboratories in Finland and the UK.

GastroPanel and GastroView are new, unique prod-
ucts. There are no comparable, competing products on 
the market. They are used by hospitals, service laborato-
ries and private practices. These affordable and reliable 
examinations have excellent potential for introduction 
into State-funded routine tests and screenings.

Operating in the diagnostics market are both large 
global companies and more specialised companies, 
such as Biohit. Proactive sales efforts and marketing and 
strong partners specialising in diagnostics are required 
if Biohit is to realise the substantial market potential of 
its diagnostics products.

The sales of the diagnostics business have not met 
growth expectations. Sales fell by 11% on 2006. This 
fall is primarily due to a decline in instrument sales 
(EUR 0.6 million in 2007, EUR 0.8 million in 2006). 
During the financial year, Biohit has been focusing on 
higher-margin kit sales (at the same level as in 2006). 
The diagnostics business accounted for 5% of the com-
pany’s total net sales.

 
Major events of the financial year
During the financial year, Biohit continued its focus on 
developing operations in line with the strategy. In order 
to meet sales targets, Biohit has been co-operating with 
local distribution experts. Biohit has been systemati-
cally building up a distribution network in China and 
other main market areas during 2007.

Slow progress in obtaining approvals from the rel-
evant authorities is one major challenge faced by the 
company. This includes extended approval procedures 
by the US Food and Drug Administration (FDA) for 
GastroPanel’s Pepsinogen I and II tests. Authorisation 
is, however, expected during the first half of 2008. Al-
though the Gastro-Panel examination has already re-
ceived market authorisation from the SFDA (China’s 
State Food and Drug Administration), it must also re-
ceive separate price approvals from local authorities 
in each province. This approval process has progressed 
more slowly than expected.

In 2007, Biohit began marketing its diagnostics 
products directly to consumers. Biohit’s subsidiary in 
the UK began marketing and selling the GastroView 
examination through a pharmacy chain with the aim 
of expanding co-operation to include several pharma-

cy chains. In Finland, Biohit began trial marketing of 
its XyliCyst chewing gum. Sales of this functional food 
product did not have a significant impact on the com-
pany’s net sales for 2007. The company’s other func-
tional food products (BioCyst, BioFood) are still under 
development.

Product development has included both product 
enhancement and close co-operation with scientific 
experts to create products for new applications. The 
GastroMate product development project launched in 
2004 has progressed during the financial year. The liq-
uid handling technology used in the GastroMate ana-
lyser has opened up growth potential in the OEM busi-
ness. The company has therefore been focusing on re-
alising the business opportunities presented by Gastro-
Mate’s liquid handling technology, which has in turn 
led to delays in the GastroMate project.

Plans to spin off the diagnostics business
In January 2007, Biohit Oyj’s Board of Directors de-
cided to investigate the possibility of spinning off the 
company’s diagnostics business into a separate limited 
company with its own equity funding in order to boost 
international marketing and distribution.

The decision forms part of the company’s new strat-
egy, which aims to clarify the differences and synergies 
between its business areas and derive the full benefit 
from their strengths, as well as to boost the Group’s 
business as a whole and improve earnings.

The analysis was still ongoing at the end of the fi-
nancial year.

Shares and shareholders
Biohit’s shares are divided into Series A and B shares. 
Series A shares confer twenty (20) votes at General 
Meetings and Series B shares confer one (1) vote. How-
ever, the dividend paid for Series B shares is higher 
than that paid for Series A shares by two (2) per cent of 
its nominal value. 

In the event of the dissolution of the company 
through a merger or other reason, Series A and B share-
holders have an equal right to an equally-sized portion 
of the compensation paid for the dissolution. If a Se-
ries A share is transferred to a Series B shareholder or 
a new external shareholder, the shareholder receiving 
the share must notify the Board of Directors without 
delay and the Series A shareholder has the right to buy 
back shares in accordance with the provisions of the 
Articles of Association. 
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Distribution of the company’s share capital by share 
type:

 2007   2006  

  No. EUR No. EUR

Series A shares 

(20 votes/share) 3,875,500 658,835 3,875,500 658,835

Series B shares  

(1 vote/share) 9,062,127 1,540,562 9,062,127 1,540,562

Total 12,937,627 2,199,397 12,937,627 2,199,397

Liquidity provision for Biohit Oyj’s share 
During the financial year, Biohit Oyj and Swedish com-
pany Remium AB signed a market making agreement in 
accordance with the guidelines laid down by the Helsin-
ki Stock Exchange on 5 April 2004. Market making began 
on 1 June 2007 and remains in force indefinitely with a 
one (1) month period of notice.

The contract aims to secure liquidity of the Biohit Oyj 
share and maintain a narrow spread between the bids 
and offers on Biohit Oyj shares.

Convertible bonds
On 27 October 2005, Biohit Oyj floated an issue of 
convertible bonds targeted at professional investors in 
Finland. The subscription value of the convertible bond 
on the date of issue was EUR 4,050,000. Annual fixed 
interest of 6.5% is paid on the capital of the convertible 
bond, which has a five-year maturity. Each EUR 4,500 
note unit can be converted into 1,000 Series B shares 
with a nominal value of EUR 0.17. The conversion rate 
is EUR 4.50. Conversion can be carried out from 28 
October 2005 – 28 October 2010. No bonds were con-
verted into shares during the financial year.

The main terms of the convertible bonds are present-
ed in the Notes to the Financial Statements.

Capital loans
Biohit’s principal shareholders and the State Treasury 
have granted the company a capital loan of EUR 1.2 
million for product and other business-related devel-
opment. The accumulated interest on the capital loan 
at 31 December 2007 totals EUR 0.7 million. The loan 
meets the provisions laid down in Chapter 12 of the 
Finnish Companies Act. The main terms of the loan are 
presented in the Notes to the Financial Statements.

Short-term risks and uncertainty factors
The key goal of Biohit’s risk management strategy is to 
identify and analyse major risks, and to cost-effectively 

minimise the financial losses resulting from any risks 
that are realised.

The Board of Directors carries the main responsibili-
ty for the company’s risk management policy and mon-
itoring its implementation. The president and CEO’s 
task is to work with the parent company’s operative 
management and subsidiaries’ managements to ensure 
that the Group’s risk management is properly organ-
ised. The parent company’s operative management is 
responsible for identifying and managing the risks in-
volved within business areas, while subsidiaries’ man-
agements are responsible for those in their own market 
areas.

In addition to the customary risks involved in inter-
national operations – such as quality, commodity, ex-
change rate, accident, information security and per-
sonnel risks – Biohit’s risk management has focused on 
analysing and minimising the following risks:

In line with Biohit’s strategy, both of the company’s 
business segments have made substantial investments 
in the Asian market in order to build up a distribution 
network in China and Japan. Developing the distribu-
tion network with the available resources has, howev-
er, proven slower than anticipated. Therefore, there is a 
risk that the earnings targets for Biohit’s Asian units will 
not be met in full, which will also weaken the entire 
Group’s profitability. The company intends to minimise 
this risk by, for example, developing the organisations 
of these units and bolstering their capabilities to oper-
ate in these emerging markets.

The liquid handling business involves strategic risks 
arising from the fact that market growth in liquid han-
dling products in western countries has levelled out 
and price competition has become more severe, es-
pecially in emerging markets. Falling prices place cost 
pressures on production and logistics. Biohit has tak-
en various precautions to meet these challenges. They 
include developing Group-wide production processes 
that are as cost-effective as possible and establishing a 
production facility in China to primarily serve China 
and its surrounding markets.

The market penetration of Biohit’s diagnostics prod-
ucts has taken longer than expected. If sales of diag-
nostics products do not rise in line with expectations, 
this will also weaken the profitability of the Group as a 
whole. The failure of the diagnostics business to meet 
its growth expectations could also lead to a EUR 2.5 
million impairment of goodwill associated with the 
GastroPanel examinations (gastrin-17, Helicobacter 
pylori antibodies, Pepsinogen I and II). Sales growth in 
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the United States has been hampered by the fact that 
GastroPanel’s Pepsinogen I and II tests have yet to ob-
tain the requisite Food and Drug Administration (FDA) 
approval. Biohit expects this approval to be granted 
during the first half of 2008. Any delay in this process 
could weaken the product’s sales prospects and have 
an adverse impact on net sales trends throughout the 
diagnostics business. The company intends to mini-
mise this risk by working in close co-operation with, 
for example, its US and Finnish scientific advisors and 
by maintaining proactive contact with the FDA. Other 
measures to minimise this risk include outlays to pro-
mote sales in markets outside the United States – Chi-
na, Russia, the UK and Italy in particular. 

Growing cost pressures in the liquid handling busi-
ness and the outlays required in the diagnostics busi-
ness give rise to financial risks whose management re-
quires the optimisation of operational cost structure 
and the correct allocation of resources. Liquidity risk 
management aims to safeguard the Group’s financing 
in all situations. The Group’s liquid assets at the closing 
date totalled EUR 1.1 million. The continued negative 
earnings trend has weakened the company’s liquidity. 
If trends in the Group’s profitability are weaker than 
expected, this could have an adverse effect on liquid-
ity. The company has aimed to ensure sufficient financ-
ing by launching an investigation into the feasibility of 
a sale and lease back arrangement at its Kajaani factory 
property. This analysis is still ongoing and the results 
should be available during the first half of 2008, when 
any potential transaction would also be made.

More information on financial risks and their man-
agement is presented in Section 2.25 of the Notes to 
the Financial Statements.

 

Outlook for 2008
The increase in net sales of Biohit’s liquid handling 
products is expected to continue during 2008. Net 
sales growth in traditional liquid handling products in 
Europe will, however, be more moderate than in other 
market areas. Good sales growth is expected in North 
America, Russia and, in particular, emerging Asian mar-
kets. In addition to traditional liquid handling products, 
the company will continue to focus on developing its 
tailor-made, that is, OEM, product business. This is ex-
pected to have a favourable impact on the company’s 
net sales and profitability trends during 2008.

In 2008, net sales of diagnostics products are expect-
ed to increase in the Chinese, Russian and European 
markets in particular. Sales growth in North America is 
dependent on the duration of the FDA’s approval proc-
ess. If approval is received on schedule, this will pave 
the way for increased sales of diagnostics products in 
the North American market area, too.

Biohit’s outlays on liquid handling products in the 
Asian market coupled with its investments in boosting 
the sales growth of diagnostics products will continue 
to burden the company’s earnings in 2008. The oper-
ating result will be dependent on the success of these 
strategic choices and the measures used to implement 
them.

Events after the close of the financial 
year
The codetermination negotiations launched in Au-
gust 2007 ended on 15 January 2008. The company 
has, however, decided not to implement the planned 
lay-offs. Towards the end of the financial year, Bio-
hit scaled down other expenses and investments. The 
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number of personnel affected by the lay-off plan has 
also declined. The company intends to continue en-
hancing the entire Group’s profitability by boosting 
sales and marketing and whittling down expenses as 
much as possible.

The board of directors’ proposal for the 
disposal of earnings and distribution of 
other non-restricted equity
The parent company’s distributable funds amount to 
EUR 8.6 million, which comprises non-restricted eq-
uity of EUR 12.2 million and an accumulated loss of 
EUR 3.7 million. The Board of Directors proposes that 
no dividend be paid and that the EUR 2,038,972.37 
loss for the financial year be transferred to retained 
earnings.

Information required by current legislation, such as 
key financial and per-share figures, and information 
on share turnover, share price trends and related party 
transactions, are presented in the Notes to the Finan-
cial Statements. 
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Consolidated income statement 

Consolidated financial statements, IFRS

EUR 1,000 Note number 1 Jan - 31 Dec 2007 1 Jan - 31 Dec 2006
Net sales 2.3 32,751 31,408
Other operating income 2.4 94 35
Change in inventories of finished goods and work in progress  257 945

Materials and services 2.5 -6,954 -7,370
Employee benefit expenses 2.6, 2.9 -14,140 -12,738
Depreciation 2.7 -1,815 -1,775
Other operating expenses 2.8, 2.9 -10,650 -10,647
Operating result  -458 -143
Financial income  2.10 61 147
Financial expenses 2.10 -719 -611
Profit before taxes  -1,116 -607
Income taxes 2.11 -386 -232
Result for the period  -1,502 -839
      
Distribution    
To equity holders of the parent company   -1,502 -839
Minority interest  - -
Total   -1,502 -839

Earnings per share are calculated from the earnings  
attributable to equity holders of the parent company.   
Earnings per share, undiluted,  EUR 2.12 -0.12 -0.06 

The notes are an integral part of the financial statements.
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Consolidated balance sheet

EUR 1,000 Note number 31 Dec 2007 31 Dec 2006

ASSETS

NON-CURRENT ASSETS    
 Goodwill 2.13 2,638 2,638
 Intangible assets 2.13 1,494 1,576
 Tangible assets 2.14 7,203 6,855
 Financial assets 2.15, 2.18 9 11
 Deferred tax assets 2.16 1,954 2,099
Total non-current assets  13,297 13,179
   
CURRENT ASSETS    
 Inventories 2.17 5,622 5,772
 Trade and other receivables 2.15, 2.18 6,385 6,663
 Financial assets recognised at fair value 
 through profit or loss 2.15 923 856
 Cash and cash equivalents 2.15, 2.19 1,109 850
Total current assets  14,040 14,141 

TOTAl ASSETS  27,337 27,320

EqUITy AND lIABIlITIES    
Equity attributable to the equity holders of the parent company   
 Share capital 2.20 2,199 2,199
 Share premium fund 2.20 174 174
 Translation differences 2.20 53 125
 Fund for investments of non-restricted equity 2.20 12,230 12,230
 Retained earnings  -2,814 -1,312
Total equity  11,842 13,415
   
NON-CURRENT lIABIlITIES    
 Deferred tax liabilities 2.16 82 95
 Pension obligations 2.21 53 45
 Interest-bearing liabilities    
  Capital loans 2.15, 2.23 880 880
  Other interest-bearing liabilities 2.15, 2.23 7,380 5,437
  Total interest-bearing liabilities 2.15, 2.23 8,260 6,317
 Other liabilities 2.15, 2.24 929 969
Total non-current liabilities  9,324 7,427
      
CURRENT lIABIlITIES    
 Trade payables 2.15, 2.24 1,419 1,798
 Provisions 2.22 - 56
 Current interest-bearing liabilities    
  Capital loans 2.15, 2.23 363 363
  Other interest-bearing liabilities 2.15, 2.23 503 1,019
  Total interest-bearing liabilities 2.15, 2.23 866 1,383
 Other liabilities 2.15, 2.23 3,887 3,242
Total current liabilities  6,172 6,479 
   
Total liabilities  15,495 13,905

TOTAl EqUITy AND lIABIlITIES  27,337 27,320

The notes are an integral part of the financial statements.
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Consolidated statement of changes in shareholders’ equity

    Equity attributable to the equity holders of the parent company 
       Fund for
       investments 
     Share  of non-  
    Share premium Translation restricted Retained Total
EUR 1,000 Note number capital  fund differences equity earnings equity

Equity, 1 Jan 2006  2,199 13,016 121 - -1,086 14,250

Translation differences 2.20 - - 4 - - 4

Dissolution of the share  
premium fund 2.20 - -12,842 - 12,230 613 -

Result for the period  - - - - -839 -839

Equity, 31 Dec 2006  2,199 174 125 12,230 -1,312 13,415

Translation differences 2.20  -     -    -72     -     -    -72   

Dissolution of the share  
premium fund 2.20  -     -     -     -     -     -   

Result for the period   -     -     -     -    -1,502    -1,502   

Equity, 31 Dec 2007   2,199     174     53     12,230    -2,814     11,842   

Consolidated financial statements, IFRS

The notes are an integral part of the financial statements.
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Consolidated cash flow statement

EUR 1,000 Note number 2007 2006

CASh FlOw FROM OPERATING ACTIvITIES  
Result before taxes  -1,116    -607
Adjustments for:   
Depreciation according to plan 2.7  1,815    1,775
Other adjustments 2.26  602    521
  
ChANGE IN wORkING CAPITAl  
Increase (-) or decrease (+) in trade and other receivables   280    -542
Increase (-) or decrease (+) in inventories   149    -1,188
Increase (+) or decrease (-) in current non-interest-bearing liabilities  218    748
  
Interest and other financial items paid  -537    -432
Interest received    4    112
Dividends received    1    - 
Income taxes paid  -372    -174
Net cash flow from operating activities   1,044    212

CASh FlOw FROM INvESTING ACTIvITIES  
Investments in tangible and intangible assets  -2,062    -1,796
Proceeds from sales of tangible and intangible assets   16    3
Investments in funds and deposits  -1,200    -
Capital gains from investments in funds and deposits   1,110    2,571
Dividends received from investments   -  1
Net cash flow from investments  -2,136    778

CASh FlOw FROM FINANCING ACTIvITIES  
Increase in long-term borrowings   2,494    127
Finance leasing debts paid  -206 -194
Repayments of long-term borrowings  -916    -827
Net cash flow from financing activities   1,372    -894

Increase (+) or decrease (-) in cash and cash equivalents   281    97
  
Cash and cash equivalents at the beginning of the period  850    745
Effect of exchange rates on cash and cash equivalents -22    9
  
Cash and cash equivalents at the end of the period       2.19  1,109     850   

The notes are an integral part of the financial statements.
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2 Notes to the consolidated financial statements

Consolidated financial statements, IFRS

2.1 Company profile
Biohit Oyj is a Finnish public company that manu-
factures liquid handling and diagnostics products, as 
well as diagnostics analysis systems for use in research 
institutions, healthcare and industrial laboratories. The 
parent company is domiciled in Helsinki.

Copies of the consolidated financial statements are 
available on the Internet at www.biohit.com or from 
the parent company’s headquarters, address Laippatie 
1, Helsinki, Finland.

At its meeting on 28 March 2008, Biohit Oyj’s Board 
of Directors approved the financial statements for pub-
lication. 

2.2  Accounting policy applied in the 
financial statements 

Accounting policy
These financial statements have been prepared in ac-
cordance with International Financial Reporting Stand-
ards (IFRS). They have been drawn up in compliance 
with the IAS and IFRS standards in force as at 31 De-
cember 2007 and SIC and IFRIC interpretations. The 
term ‘IFRS standards’ in the Finnish Accounting Act 
and the provisions laid down pursuant to the Act refers 
to the standards approved by the EU in accordance 
with the procedures laid down in IAS Regulation (EC) 
1606/2002 of the European Parliament, and the inter-
pretations of these standards. The notes to the consoli-
dated financial statements also conform to Finnish ac-
counting and corporate legislation. 

The consolidated financial statements have been 
drawn up on the basis of original acquisition costs, 
with the exception of available-for-sale investments 
and financial assets and liabilities measured at fair val-
ue through profit or loss. The figures in the financial 
statements are presented in thousands of euros. 

When financial statements are prepared in accord-
ance with IFRS, the Group’s management must make 
estimates and exercise judgement in the application of 
accounting policies. The note ‘Accounting principles 
requiring judgements by management and key sources 
of estimation uncertainty’ provides information on the 
judgements that have been made by management in 
the application of the accounting principles employed 
by the Group and which have the greatest impact on 
the figures presented in the financial statements.

New or amended IFRS standards and IFRIC interpre-
tations adopted by the Group in 2007

- IFRS 7, Financial Instruments: Disclosures, and an 
Amendment to IAS 1, Presentation of Financial State-
ments. The adoption of this standard and amend-
ment increases the information that must be pre-
sented in notes relating to financial instruments. The 
standard requires qualitative and quantitative infor-
mation about exposure to risks arising from finan-
cial instruments, including specified minimum dis-
closures about credit risk, liquidity risk and market 
risk. Market risk information must include a market 
risk sensitivity analysis. The Amendment to IAS 1 re-
quires disclosures concerning the level of an enti-
ty’s capital and its capital management. The notes 
required by these standards have been added to the 
consolidated financial statements.

- IFRIC 8, Scope of IFRS 2. If an entity grants its own 
equity instruments for consideration that is less than 
the fair value of the instruments granted, this inter-
pretation requires assessment of whether or not IFRS 
2 is applicable to the transaction. This interpretation 
has no effect on the consolidated financial state-
ments.

- IFRIC 10, Interim Financial Reporting and Impair-
ment. This interpretation states that certain impair-
ment losses that have been recognised in an interim 
financial statement must not be reversed in subse-
quent interim or annual financial statements. This 
applies to impairment losses on goodwill, available-
for-sale investments classed as equity instruments, 
and unquoted equity instruments whose acquisition 
costs have been entered in the balance sheet. This 
interpretation has no effect on the consolidated fi-
nancial statements.

New or amended IFRS standards and IFRIC interpre-
tations that came into force in 2007 but do not have 
an effect on the consolidated financial statements

- IFRIC 7, Applying the Restatement Approach un-
der IAS 29 Financial Reporting in Hyperinflationary 
Economies; 

- IFRIC 9, Reassessment of Embedded Derivatives.
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Accounting policy applied in the consoli-
dated financial statements 

Subsidiaries 
The consolidated financial statements include the par-
ent company Biohit Oyj and all of its subsidiaries. Sub-
sidiaries are those companies in which the Group has 
a controlling interest, that is, in which the Group holds 
over half of the voting rights or otherwise has a con-
trolling interest. ‘Controlling interest’ means the right to 
dictate a company’s financial and business principles in 
order to benefit from its operations. 

The acquisition cost method has been used in elimi-
nating cross-ownership of shares within the Group. The 
acquisition cost is taken to include surrendered assets 
at fair value, liabilities that have arisen or for which 
responsibility has been adopted, equity instruments is-
sued, and all the direct expenses of the acquisition. 
Acquired subsidiaries are included in the consolidat-
ed financial statements as from the moment when the 
Group has assumed a controlling interest, and divest-
ed subsidiaries are included until the moment when 
the Group ceases to have a controlling interest. All 
intra-Group transactions, receivables, liabilities, un-
realised profits and internal distribution of profits are 
eliminated when drawing up the consolidated finan-
cial statements. Unrealised losses are not eliminated 
if they are due to impairment. The distribution of profit 
for the period to the equity holders of the parent com-
pany and minority interests is presented in the income 
statement. Minority interest in equity is presented in 
the balance sheet as a separate item under sharehold-
ers’ equity. The minority interest share of accumulated 
losses is recognised in the consolidated financial state-
ments up to the amount of the investment at the most. 
The Group does not have any associated companies, 
joint ventures or minority shareholders.

Translation of items denominated in for-
eign currency 
Figures relating to the result and financial position of 
each of the Group’s business units are measured in the 
currency of the main operating environment for that 
unit. The consolidated financial statements are present-
ed in euros, the functional and presentation currency 
of the parent company.

Foreign currency transactions are recorded in the 
functional currency using the exchange rates on the 
date of the transaction in question. Monetary receiva-
bles and liabilities are converted using the rates on the 

closing date. Non-monetary items denominated in for-
eign currency are translated to the functional currency 
at the rate on the transaction date. Exchange rate differ-
ences on translation have been entered in the income 
statement. The income statements of foreign subsidiar-
ies have been translated into euros using the average 
exchange rates for the financial period. Their balance 
sheets have been translated using the rates on the clos-
ing date. The exchange rate difference resulting from 
the use of the average exchange rate in the transla-
tion of income statement items and the closing date 
rate in the balance sheets has been entered as a sepa-
rate item under translation differences in consolidated 
shareholders’ equity. In accordance with the exception 
permitted by IFRS 1, cumulative translation differences 
prior to the IFRS transition date are recorded under re-
tained earnings at the time of the transition to IFRS, and 
will also not be entered into the income statement later 
on the divestment of a subsidiary.

Business segments 
Biohit has organised its business into two primary busi-
ness areas: Liquid Handling and Diagnostics. The for-
mat of the Group’s primary segment reporting is based 
on these business segments. Biohit reports on geo-
graphical areas as its secondary segment: Europe, Asia, 
America and other countries.

A business segment produces products and services 
whose risks and profitability differ from the risks and 
profitability of other segments. A geographical segment 
produces products and services in an economic envi-
ronment whose risks and profits differ from the risks 
and profitability in other economic environments.

Income recognition 
The sale of goods and services is recognised as income 
when the significant risks and rewards incident to own-
ership are transferred to the buyer, and the payment of 
goods and services, costs or the possible return of the 
goods does not involve significant uncertainty. The in-
come recognised is the fair value of the consideration 
received from the goods or services sold less value-
added tax and both bulk and other discounts as well 
as exchange rate gains or losses on the sale. Interest 
income is recognised using the effective interest meth-
od. Dividend income is booked when the rights to the 
dividends have materialised. 

Property, plant and equipment 
Property, plant and equipment have been valued at 
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the original acquisition cost less accumulated depre-
ciation and impairment. The acquisition cost includes 
the direct costs of acquisition. Later expenditure is in-
cluded in the carrying amount of the asset or recog-
nised as a separate asset only if it is probable that the 
Group will benefit from the future economic benefits 
of the asset and the acquisition cost of the asset can 
be reliably measured. Other repair and maintenance 
expenditure is recognised through profit or loss in the 
period incurred. 

Assets are amortised on a straight-line basis over their 
estimated useful life. There is no depreciation on land. 
The estimated useful lives of assets are as follows: 

 years
Buildings 20–30
Machinery and equipment 3–10

The residual values and useful lives of assets are re-
viewed in each financial statement. If necessary, they 
are adjusted to reflect the changes in the expected eco-
nomic benefits. Capital gains and losses on the discon-
tinuation or disposal of property, plant and equipment 
are included in other operating income or expenses. 

Costs of debt   
Costs of debt are expensed in the financial period in 
which they were incurred. Transaction costs arising di-
rectly from the raising of loans – and which are clearly 
connected with a certain loan – are included in the 
original periodised acquisition cost of the loan and are 
periodised as interest expenses using the effective in-
terest rate method. 

Public grants 
Public grants received for the acquisition of intangi-
ble assets and property, plant or equipment are recog-
nised as decreases in the carrying amounts of property, 
plant and equipment. Grants are recognised as reve-
nue through smaller depreciation over the useful life of 
the asset. Grants not related to the acquisition of non-
current assets are booked in other operating income. 

Intangible assets

Goodwill 
In the case of companies acquired after 1 January 
2004, goodwill corresponds to the share of the acqui-
sition cost in excess of the Group’s share of the fair 
value of the acquiree’s net assets at the time of acqui-

sition. The goodwill on the consolidation of business 
functions prior to this date corresponds to the carrying 
amount (as per the previously employed accounting 
standards), which has been used as the deemed cost. 
Neither the classification nor accounting treatment of 
these acquisitions has been adjusted when drafting the 
opening consolidated IFRS balance sheet. 

No regular depreciation is recorded on goodwill. In-
stead, it is subjected to an annual impairment test. To 
this end, goodwill is allocated to cash generating units. 
Goodwill is measured at the original acquisition cost 
less impairment. 

Research and development expenditure 
Research expenditure is expensed in the income state-
ment. Development expenditure on the design of new 
or more advanced products is capitalised as intangible 
assets in the balance sheet as from the date when the 
product is technically feasible, can be utilised commer-
cially, and is expected to yield future economic bene-
fits. Expensed development expenditure is not capital-
ised later. Amortisation begins when the asset is ready 
to be used. The useful life of capitalised development 
expenditure is about 5 years, over which time capital-
ised assets are expensed on a straight-line basis.

Other intangible assets
An intangible asset is recorded in the balance sheet 
only if the asset’s acquisition cost can be reliably deter-
mined and it is probable that the company will benefit 
from the expected economic benefits of the asset. Oth-
er intangible assets with a finite useful life are entered 
in the balance sheet at the original acquisition cost and 
expensed in the income statement on a straight-line 
basis over their known or estimated useful lives. The 
Group has no intangible assets with unlimited useful 
lives. 

The depreciation periods are as follows: 
Patents   10 years 
Development expenditure   5 years 
Software   3 years 
Other   5-7 years

Impairment of tangible and intangible 
assets 
At each closing date, the Group evaluates whether 
there are indications of impairment on any asset item. 
If impairment is indicated, the recoverable amount 
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of the asset is estimated. The recoverable amount for 
goodwill is also assessed annually regardless of wheth-
er impairment is indicated. Impairment is examined at 
the level of cash generating units, that is, at the lowest 
unit level that is primarily independent of other units 
and whose cash flows can be separated out from other 
cash flows. The discount interest used is determined 
before taxes and describes the market outlook for the 
time value of money and the risks associated with the 
asset items to be tested.

The recoverable amount is the fair value of the as-
set item less the costs of disposal or the value in use, 
whichever is higher. Value in use is the estimated net 
cash flow, discounted to its present value, from the as-
set item or cash-generating unit in question. An im-
pairment loss is recognised if the carrying amount of 
the asset item is higher than its recoverable amount. 
The impairment loss is entered immediately in the in-
come statement. If the impairment loss is allocated to a 
cash generating unit, it is first allocated as a reduction 
to the goodwill of the cash generating unit and subse-
quently as a reduction to the other asset items of the 
unit on a pro rata basis. An impairment loss is reversed 
if the situation changes and the recoverable amount 
of an asset item has changed since the date when the 
impairment loss was recorded. However, impairment 
losses are not reversed beyond the carrying amount of 
the asset exclusive of impairment losses. Impairment 
losses on goodwill are never reversed under any cir-
cumstances. 

Inventories 
Inventories are measured either at the acquisition cost 
or at the probable net realisable value, whichever is 
lower. The acquisition cost is determined using the 
FIFO principle. The acquisition cost of finished and in-
complete products comprises raw materials, direct la-
bour costs, other direct costs, and the appropriate por-
tion of the variable general costs of manufacture and 
fixed overhead at a normal level of operations. The net 
realisable value is the estimated selling price in ordi-
nary business operations less the estimated expendi-
ture on product completion and sale.

Lease agreements

The Group as lessee 
Lease agreements concerning property, plant and equip-
ment in which the Group holds a material share of the 

risks and rewards of ownership are classified as finance 
lease agreements. Assets acquired under finance lease 
agreements are recognised in the balance sheet at the 
fair value of the asset when the lease period begins or 
at the present value of the minimum rents, whichever is 
lower. Assets acquired under finance lease agreements 
are amortised over their useful life or the lease period, 
whichever is shorter. Lease payments are split between 
the finance cost and a reduction in the liability over the 
lease period such that the interest rate on the liability 
outstanding for each financial period remains the same. 
The lease commitments are included in interest-bearing 
liabilities. 

Lease agreements in which the risks and rewards inci-
dent to ownership are retained by the lessor are treated 
as other lease agreements. Rents payable under other 
lease agreements are expensed in the income statement 
on a straight-line basis over the lease period.

The Group does not act as a lessor. 

Pension obligations
Group companies have organised their pension se-
curity in accordance with the pension legislation and 
practices of the country in question. The majority of 
the Group’s pension schemes are defined contribu-
tion schemes for which payments are expensed in the 
period in which they occur. Defined benefit pension 
schemes are entered into the income statement such 
that expenses are periodised over the years in employ-
ment of the employee on the basis of annual actuarial 
calculations. Actuarial gains and losses are recognised 
in the income statement over the average remaining 
time in service of the persons in the scheme insofar as 
they exceed either 10% of the pension commitment or 
10% of the fair value of assets, whichever is higher. 

Provisions 
Provisions are recorded when the Group has a legal or 
constructive obligation on the basis of a prior event, 
the materialisation of the payment obligation is prob-
able, and the size of the obligation can be reliably es-
timated. The amount recognised as a provision repre-
sents the best estimate of the expenditure required to 
fulfil the existing obligation on the closing date. If the 
time value of money is material, the provision record-
ed is the present value of expected expenditure.

Income taxes 
Tax expenses in the income statement comprise taxes 
on the taxable income for the period and deferred tax 
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liabilities. Taxes on the taxable income for the period 
are calculated on the taxable income on the basis of 
the tax base in force in the country in question. If ap-
plicable, taxes are adjusted for the taxes of previous 
periods. 

Deferred taxes are calculated on all temporary dif-
ferences between the carrying amount and taxable 
value. The largest temporary differences arise from the 
depreciation of property, plant and equipment, unused 
tax losses, and the internal margin included in inven-
tories.

No deferred taxes are calculated on goodwill im-
pairment that is not deductible in taxation and no de-
ferred taxes are recognised on the undistributed profits 
of subsidiaries to the extent that the difference is un-
likely to be discharged in the foreseeable future.

Deferred taxes have been calculated using the tax 
bases set by the closing date. Deferred tax assets have 
been recognised to the extent that it is probable that 
taxable income against which the temporary difference 
can be applied will materialise in the future. 

Financial assets and liabilities 
The Group’s financial assets are categorised as: finan-
cial assets at fair value through profit or loss, loans and 
other receivables, and available-for-sale financial as-
sets. Financial assets are classified in accordance with 
the purpose underlying their acquisition, and are cat-
egorised on initial recognition. All acquisitions and 
sales of financial assets are booked on the date of the 
transaction. Financial assets are derecognised in the 
balance sheet when the Group has lost its contractual 
rights to their cash flows, or when the Group has sub-
stantially transferred the risks and rewards out of the 
Group.

Financial assets at fair value through profit or loss 
comprise held-for-trading assets. Held-for-trading as-
sets are interest fund investments and are included in 
current assets. The items in this group are measured 
at fair value. The fair value of all investments in this 
group is measured on the basis of released price quo-
tations on well-functioning markets, that is, buy quo-
tations on the closing date. Both realised and unreal-
ised gains and losses due to changes in fair value are 
recorded in the period in which they were incurred. 
Loans and other receivables are assets that exclude de-
rivative assets and whose related payments are fixed 
or definable. They are not quoted on well-functioning 
markets and are not held for trading. Assets are meas-
ured at the periodised acquisition cost using the effec-

tive interest rate method. They are included in the bal-
ance sheet as either current and non-current financial 
assets – non-current if they do not mature within the 
next 12 months. This category mainly consists of trade 
receivables.

Available-for-sale assets comprise investments in un-
quoted shares. They are measured at acquisition cost, 
as they are non-liquid assets whose fair value cannot 
be reliably determined. Available-for-sale assets are in-
cluded in non-current assets, as the Group is unlike-
ly to surrender them within 12 months of the closing 
date.

Cash and cash equivalents comprise cash at bank 
and in hand and other liquid investments with a matu-
rity of less than 3 months.

Financial liabilities are originally booked at their fair 
value on the basis of the consideration received. Trans-
action costs have been included in the original car-
rying amount of financial liabilities. All financial lia-
bilities are later valued at the periodised acquisition 
cost using the effective interest rate method. Financial 
liabilities are included in current and non-current li-
abilities and may be interest-bearing or non-interest-
bearing. Interest-bearing liabilities comprise financial 
liabilities requiring the company to make contractual 
interest or other payments during the term of the loan. 
Non-interest-bearing liabilities comprise liabilities for 
which the company does not have to make contractual 
interest or other payments.

The fair value of the convertible bond liability has 
been determined using the market interest rate for a 
comparable liability on the date of issue. The bond lia-
bility will be presented as a periodised acquisition cost 
until it is amortised through repayment or conversion 
into shares. The remainder – the equity component of 
the bond – is presented, less taxes, in the share pre-
mium fund.

The principles used for determining the fair values 
of financial assets and liabilities are presented in note 
number 2.15 to the financial statements.

Impairment of financial assets
At every closing date, the Group evaluates whether 
there is objective evidence indicating impairment in 
the value of either a single item or a group of financial 
assets. If there is evidence of impairment, impairment 
is recognised through profit or loss. If the impairment 
loss decreases in a subsequent financial year, the rec-
ognised loss is reversed through profit or loss, except 
in the case of available-for-sale investments classed as 
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equity instruments. Impairment of the latter is not re-
versed in the income statement. 

The Group recognises an impairment loss on trade 
receivables when there is reliable evidence to indicate 
that the receivable cannot be collected according to the 
original terms. The impairment loss to be recognised in 
the income statement is defined as the difference be-
tween the carrying amount of the receivable and the 
estimated present value of future cash flows adjusted 
using the effective discount interest rate. If the impair-
ment loss decreases in a subsequent financial year and 
the reduction can be considered as relating to an event 
after the recognition of impairment, the recognised loss 
is then reversed through profit or loss. 

 
Definition of operating profit or loss
The IAS 1 standard – Presentation of Financial State-
ments – does not include a definition of operating prof-
it. The Group has defined it as follows: operating profit 
or loss is the net sum remaining after other operating 
income is added to net sales, less purchasing costs (ad-
justed for the change in inventories of finished goods 
and work in progress and the costs incurred from pro-
duction for own use) and less expenses, depreciation 
and potential impairment losses caused by employee 
benefits and other operating expenses. All other in-
come statement items except the above-mentioned are 
presented below operating profit/loss. Translation dif-
ferences and changes in the fair value of derivatives 
are included in operating profit/loss if they are incurred 
from items related to operational activities, otherwise 
they are entered under financial items. 

Accounting principles requiring judge-
ments by management and key sources 
of estimation uncertainty 
When preparing financial statements, estimates and as-
sumptions about the future must be made, so actual re-
sults may differ from these estimates and assumptions. 
Management must also exercise judgement in the ap-
plication of accounting policies. Although estimates 
are based on the most up-to-date information availa-
ble, actual results may differ from these estimates. The 
major areas in which estimation and judgement have 
been used are described below.

Impairment testing   
The Group tests goodwill and incomplete intangible 
assets for impairment on at least an annual basis, and 
evaluates whether there are indications of impairment 

as presented in the accounting policies above. The re-
coverable amount from cash generating units has been 
defined on the basis of value in use calculations. Esti-
mates must be used when performing these calcula-
tions. 

Deferred tax assets 
In the case of unused tax losses and the deferred tax 
assets recognised on temporary differences, the Group 
evaluates annually whether it is probable that the com-
pany in question will generate sufficient taxable in-
come before the unused tax losses lapse.

Application of new or amended IFRS
standards and IFRIC interpretations
Adoption of the following standards and interpreta-
tions issued by the IASB will be compulsory in 2008 or 
later. The Group has decided not to adopt these stand-
ards until 2008.

In 2008, the Group will adopt the following stand-
ards and interpretations:

- IFRIC 11, Group and Treasury Share Transactions. 
This interpretation clarifies how transactions con-
cerning an entity’s shares or those of Group compa-
nies should be accounted for in the financial state-
ments of the parent and Group companies. It pro-
vides guidance on classifying them as share-based 
payment arrangements where consideration is paid 
in either shareholders’ equity or cash. This interpre-
tation has no effect on the consolidated financial 
statements.

Adoption of the following new standards and interpre-
tations coming into force in 2008 will not have any ef-
fect on the 2008 consolidated financial statements:*

- IFRIC 12, Service Concession Arrangements. This in-
terpretation covers contractual agreements in which 
a private entity participates in the development, fi-
nancing, implementation or infrastructure mainte-
nance of public sector services.*

- IFRIC 14, IAS 19 – The Limit on a Defined Benefit As-
set, Minimum Funding Requirements and their Inter-
action. When there is a minimum funding require-
ment, this interpretation is applied in accordance 
with IAS 19 on defined benefit pension schemes af-
ter employment has ended as well as on other long-
term employee benefits. The interpretation also fur-
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are classified as multiple sales transactions. Pay-
ments received from customers are allocated to the 
various components of the sales transaction on the 
basis of their fair value. IFRIC 13 will not have an 
effect on the consolidated financial statements, as 
the company does not run any customer loyalty pro-
grammes.*

In 2010, the Group will adopt the following IASB 
standards:

- IFRS 3 (Revised), Business combinations. The revi-
sion still requires business combinations to be ac-
counted for by applying the purchase method, but 
with certain significant amendments. For example, 
all costs related to an entity’s acquisition must be 
recognised at their fair value on the date of acqui-
sition, and certain contingent considerations are to 
be measured at fair value through profit or loss after 
acquisition. Goodwill may be calculated on the ba-
sis on the parent company’s share of net assets, or 
it may include goodwill allocated to a minority in-
terest. All transaction costs are to be expensed. The 
Group’s management is analysing the effect of this 
revision on the Group’s consolidated financial state-
ments.*

- IAS 27 (Revised), Consolidated and separate finan-
cial statements. When there is no transfer of con-
trol, this revision requires all minority interest trans-
actions to be presented within shareholders’ equity. 
Minority interest transactions will therefore no longer 
lead to losses or gains in goodwill or be recognised 
as profit or loss. This standard also determines how 
transactions involving a transfer of control should be 
handled. Any remaining portion of the acquisition 
is measured at fair value and any gains or losses are 
recognised through profit or loss. The Group’s man-
agement is analysing the effect of this amendment 
on the consolidated financial statements.*

 

* This standard or interpretation has not yet been ap-
proved for adoption in the EU. 

 All the figures in the financial statements have been 
rounded up or down, due to which the sums of fig-
ures may deviate from the sum total presented.

ther specifies the recognition criteria for asset items 
to be recognised in the balance sheet due to the re-
turn of contributions or deductions on future contri-
butions. * 

In 2009, the Group will adopt the following IASB 
standards:

- IAS 1 (Amendment), Presentation of Financial State-
ments. This Amendment is intended to help the read-
er analyse and compare the information presented 
in financial statements by differentiating changes in 
shareholders’ equity associated with the company’s 
owners from other changes in shareholders’ equity. 
The Group’s management is analysing the effect of 
this amendment on the consolidated financial state-
ments.*

- IAS 32 (Amendment), Financial Instruments: Disclo-
sure and Presentation, and IAS 1 (Amendment), Pres-
entation of Financial Statements – Puttable Financial 
Instruments and Obligations Arising on Liquidation. 
Due to the revisions to the standards, certain instru-
ments that must be redeemed and financial instru-
ments that obligate the corporation to surrender an 
equal percentage of the company’s net assets only if 
it is placed into liquidation are to be classified as eq-
uity. *

- IAS 23 (Amendment), Borrowing Costs. This Amend-
ment requires borrowing costs fulfilling certain con-
ditions to be capitalised under an asset’s acquisition 
cost. The option to recognise borrowing costs imme-
diately as an expense is no longer permissible. The 
amendment will not change consolidated account-
ing policy, nor will it have an effect on the consoli-
dated financial statements.*

- IFRS 8, Operating Segments. This standard replaces 
IAS 14. It requires segment information to be pre-
sented using the ‘management approach’, that is, 
presented in the same way as in internal reporting. 
The Group’s management is analysing the effect of 
this standard on the Group’s segment reporting.

- IFRIC 13, Customer Loyalty Programmes. Transac-
tions in which entities grant their customers award 
credits that can be redeemed for goods or  services 

Consolidated financial statements, IFRS
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Business segments  2007 liquid handling Diagnostics Unallocated Total
Net sales 31,092 1,659 - 32,751
Operating profit/loss 2,474 -2,931 - -458
Assets 20,836 2,848 3,652 27,337
liabilities 1,263 155 14,076 15,495
Investments 1,871 210 - 2,081
Depreciation -1,729 -87 - -1,815

Business segments 2006 liquid handling Diagnostics Unallocated Total
Net sales 29,547 1,860 - 31,408
Operating profit/loss 2,221 -2,363 - -143
Assets 21,479 2,760 3,081 27,320
liabilities 2,019 148 11,682 13,849
Investments 1,865 63 - 1,928
Depreciation -1,643 -132 - -1,775

2.3  SEGMENT INFORMATION       
Biohit has organised its business into two primary business areas: liquid handling and Diagnostics. Biohit 
reports on these business areas as its primary segments. Biohit reports on geographical areas as its 
secondary segments: Europe, America, Asia and other countries.
The Group’s business is divided into separate business segments on the basis of the nature of the products 
and services provided. A segment represents a business unit that offers different kinds of products and 
services to different markets. The liquid handling segment produces electronic and mechanical pipettors, 
disposable tips, and maintenance. The Diagnostics segment produces diagnostic test systems, tests and 
instruments, and related software. There are no sales or other business transactions between business 
segments. Segment assets consist primarily of property, plant and equipment, intangible assets, inventories, 
receivables and cash and cash equivalents. Segment liabilities consist of business debts and do not include 
items such as tax liabilities or the liabilities of the Group as a whole. Investments comprise increases of 
property, plant and equipment and increases of intangible assets to be employed longer than one financial 
period.

Although the Group’s two business segments are managed globally, they operate in four separate 
geographical areas: Europe, America, Asia and the rest of the world. Sales are allocated to geographical 
areas on the basis of the country in which the customer is located. A segment’s assets and investments are 
allocated on the basis of the location of the asset.

Segment reporting follows the structure of the company’s internal reporting.
There is no trade between primary segments.
In the secondary segments, internal pricing follows market-based internal prices.

Unless otherwise stated, figures are presented in thousands of euros.
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Geographical segments 2007 Europe America Asia Other countries Total
Net sales 18,494 6,344 3,062 4,851 32,751
Segment assets 23,006 1,707 1,883 741 27,337
Investments 1,860 37 182 1 2,081

Geographical segments 2006 Europe America Asia Other countries Total
Net sales 17,703 6,095 3,167 4,443 31,408
Segment assets 23,215 1,844 1,547 714 27,320
Investments 1,750 - 155 23 1,928

2.4  OthEr OpEratInG IncOmE
     2007 2006
Capital gains on the sale of property, plant and equipment   16 4
Grants   15 -
Other    62 31
Total    94 35

2.5  matErIals anD sErvIcEs 
     2007 2006
Raw materials, consumables and goods   6,200 5,981 
External manufacturing services   754 1,389
Total materials and services   6,954 7,370

2.6  EmplOyEE BEnEfIt ExpEnsEs
     2007 2006
wages and salaries   11,640 10,561
Pensions Defined benefit plans  31 20
Pensions Defined contribution plans  1,267 1,088
Other personnel expenses   1,625 1,488
wages and salaries capitalised in non-current assets  -424 -419
Total    14,140 12,738

Details of management’s employee benefits are presented in note number 2.27, Related party transactions.  

Consolidated financial statements, IFRS

Unless otherwise stated, figures are presented in thousands of euros.
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Number of personnel    2007 2006
 Average number of salaried personnel   251 221
 Average number of non-salaried personnel   102 88
 Average number of personnel   352 310
 Number of personnel at the end of the financial period   359 321

2.7  DEprEcIatIOn   2007 2006
Intangible assets   367 324 
Buildings   176 274 
Machinery and equipment   1,273 1,177
Total    1,815 1,775

2.8  OthEr OpEratInG ExpEnsEs   2007 2006
Travel and other employee related expenses   2,318 2,136
Rent and maintenance expenses   2,694 2,807
Marketing and sales expenses   2,113 2,208
Other external services   2,235 2,263
Other operating expenses   1,289 1,233
Total    10,650 10,647

2.9  rEsEarch anD DEvElOpmEnt ExpEnDItUrE  
The Group’s research and development expenditure totalled EUR 2,005 thousand (EUR 1,689 thousand), 
 representing 6.1% (5.4%) of net sales, of which EUR 362 thousand (EUR 306 thousand) has been capitalised as 
development expenditure.

2.10  fInancIal IncOmE anD ExpEnsEs   2007 2006
Dividend income from available-for-sale financial assets   1 1
Exchange rate gains from financial assets and liabilities   34 79
Gains from financial assets recognised at fair value   17 56
Other financial income   9 11
Total financial income   61 147

Interest expenses on financial liabilities   -513 -451
Exchange rate losses on financial assets and liabilities   -94 -106
wage and salary expenses   -113 -54
Total financial expenses   -719 -611

Total financial income and expenses   -658 -464

The items above operating profit include net exchange rate losses totalling EUR 309 thousand (EUR 329 thousand  
in 2006).
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2.11  IncOmE taxEs   2007 2006
Direct taxes
 Taxes on taxable income for the period   -254 -262
 Deferred taxes   -132 30
 Direct taxes total   -386 -232

reconciliation of the tax rate   2007 2006
Profit before taxes   -1,116 -607
Taxes at the rate of the parent company, 26%   290 158
Effect of different tax rates of foreign subsidiaries   -27 -18
Non-deductible expenses and tax-exempt income   -121 -52
Unrecognised tax assets from tax losses/use of previously  
unrecognised tax losses   -521 -287
Use of temporary differences   -8 -33
Taxes in the income statement   -387 -232

2.12  EarnInGs pEr sharE  
Undiluted earnings per share are calculated by dividing the profit for the period attributable to equity holders 
of the parent company by the weighted average number of shares outstanding during the period.   
     
     2007 2006
Earnings for the period attributable to equity holders of  
the parent company, EUR thousand   -1,502 -839
Interest on the convertible bond   263 263
Result for the period for the calculation of the earnings per share adjusted    
with the dilution effect   -1,238 -576
Average number of shares, undiluted   12,937,627 12,937,627
Conversion of the convertible bond into shares   900,000 900,000
Average number of shares, diluted   13,837,627 13,837,627
Earnings per share (EPS), EUR, undiluted     -0.12 -0.06 

In the calculation of the earnings per share adjusted with the dilution effect, the weighted average number of 
shares accounts for the dilution effect of the conversion of convertible bonds into shares. 
The convertible bonds did not have a dilutive effect in the 2007 and 2006 financial years.

Unless otherwise stated, figures are presented in thousands of euros.
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2.13  IntanGIBlE assEts

      Other  
   Development Intangible   intangible
2007   expenditure  rights Goodwill  assets Total
Acquisition cost at beginning of period 567 1,518 2,638 1,231 9,863
Increases 297 85 - 283 665
Transfers between items - - - -379 -379
Foreign exchange differences - - - -6 -6
Acquisition cost at end of period 864 1,604 2,638 1,129 10,144

Accumulated depreciation and 
impairment at beginning of period -58 -979 - -703 -5,649
Depreciation for the period -42 -121 - -203 -367
Foreign exchange differences - - - 3 3
Accumulated depreciation and 
impairment at end of period     -101 -1,100 - -903 -6,013
        
Carrying amount at end of period 763 504 2,638 226 4,131
Carrying amount at beginning of period 509 540 2,638 528 4,214

  
      Other
   Development Intangible   intangible
2006   expenditure  rights Goodwill  assets Total
Acquisition cost at beginning of period 300 1,444 2,638 1,091 9,382
Increases 267 74 - 140 481
Acquisition cost at end of period 567 1,518 2,638 1,231 9,863

Accumulated depreciation and 
impairment at beginning of period -29 -860 - -527 -5,325
Depreciation for the period -29 -119 - -176 -324
Accumulated depreciation and 
impairment at end of period     -58 -979 - -703 -5,649
        
Carrying amount at end of period 509 540 2,638 528 4,214
Carrying amount at beginning of period 271 585 2,638 564 4,057

Intangible rights consist of patents. Assets acquired under finance lease agreements have been capitalised 
in other intangible assets. The acquisition cost at end of year was EUR 497 thousand (EUR 497 thousand), 
accumulated depreciation EUR 371 thousand (EUR 242 thousand) and the carrying amount EUR 126 thou-
sand (EUR 255 thousand).
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Goodwill impairment test
All goodwill has been allocated to certain GastroPanel products in the Diagnostics segment. In impairment 
testing, recoverable amounts have been determined on the basis of the value in use. Cash flow estimates 
cover a five-year period. The forecast for 2008 is based on the budget approved by the Board. Estimated cash 
flows for the years 2009–2012 are based on market-specific business plans approved by the Board and an 
understanding of future trends in key market areas. A growth rate of 3% has been used in calculations for 
the years after 2012. As this is a fledgling business area, growth estimates cannot be based on historical 
information. The company’s management considers the business growth expectations used in impairment 
testing to be realistic with the possibility that they may also be exceeded.

The net sales forecasts used for impairment testing are presented in the following table. Net sales for 2007 
were EUR 0.7 million.

Consolidated financial statements, IFRS

year  2008 2009 2010 2011 2012
Net sales (EUR thousand) 1,287 2,389 3,970 5,973 8,572

The sales margin used for impairment testing has been estimated at an average of 7 percentage points lower 
than the sales margin for 2007. This figure cautiously reflects a possible increase in competition and rise in 
production costs in the coming years. Biohit’s management is of the opinion that this sales margin may be 
exceeded in the period 2008–2012.

The fixed costs used in impairment testing are based on management’s estimates, which take into account 
the rise in costs caused by market-specific growth expectations. Average annual growth has been forecast at 
about 17%. 
The discount rate used in impairment calculations reflects the impact of business risks on the required 
return on equity. The cost of debt has been defined according to the existing credit base. The same discount 
interest rate as in 2006 – 15.3% before taxes – has been used in 2007 impairment calculations.

On the basis of impairment testing using the previously mentioned estimates, there is no need to recognise 
any impairment losses on goodwill in the financial statements for the year ending 31 December 2007.

Impairment testing sensitivity analysis     
An approximate increase of about 1.8 percentage points in the discount interest rate would lead to 
impairment of goodwill. 

If annual net sales fall about 13% under the projected level for 2008–2012, or if the sales margin falls by 9 
percentage points, this would also lead to an impairment of goodwill.

whether or not the projected net sales figures are achieved depends largely on the following factors: 
The market penetration of Biohit’s diagnostics products has taken longer than expected. Sales growth in 
the United States has been prevented, as GastroPanel’s Pepsinogen I and II tests have still not been granted 
authorisation by the FDA. however, Biohit expects this approval to be granted during the first half of 2008. 
Any delay in this process could weaken the product’s sales prospects not only in the United States, but also 
indirectly in Europe and Asia. There would then be a risk that the projected net sales growth used in goodwill 
impairment testing would not be reached.

Negotiations with several distributors are still ongoing in several European and Asian countries. Delays in 
these negotiations and difficulties in finding reliable distributors could lead to net sales growth not meeting 
the forecasts used in impairment testing.

Unless otherwise stated, figures are presented in thousands of euros.
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2.14  tanGIBlE assEts  
      Machinery and
2007   land Buildings equipment Total
Acquisition cost at beginning of period  72 3,796 12,533 16,401
Increases  - 5 1,437 1,442
Decreases  - - -303 -303
Transfers between items  - - 379 379
Foreign exchange differences  - - -55 -55
Acquisition cost at end of period  72 3,801 13,991 17,864

Accumulated depreciation and impairment at 
beginning of period   - -1,414 -8,131 -9,546
Accumulated depreciation of decreases and transfers - - 293 293
Depreciation for the period  - -176 -1,273 -1,449 
Foreign exchange differences  - - 41 41
Accumulated depreciation and impairment at end 
of period      - -1,590 -9,070 -10,660

Carrying amount at end of period  72 2,211 4,920 7,203
Carrying amount at beginning of period  72 2,381 4,401 6,855

      Machinery and
2006   land Buildings equipment Total
Acquisition cost at beginning of period  72 3,675 11,283 15,030
Increases  - 121 1,326 1,446
Decreases  - - -76 -76
Acquisition cost at end of period  72 3,796 12,533 16,401

Accumulated depreciation and impairment at beginning 
of period   - -1,151 -7,019 -8,170
Accumulated depreciation of decreases and transfers - - 52 52
Depreciation for the period  - -274 -1,177 -1,451
Foreign exchange differences  - 11 12 23
Accumulated depreciation and impairment at end of period     - -1,414 -8,131 -9,546

Carrying amount at end of period  72 2,381 4,401 6,855
Carrying amount at beginning of period  72 2,524 4,264 6,860

Commitments on agreements relating to the acquisition of property, plant and equipment amounted to EUR 91 
thousand (EUR 459 thousand). 
Assets acquired under finance lease agreements have been capitalised in machinery and equipment. The acqui-
sition cost at end of year was EUR 282 thousand (EUR 282 thousand),  accumulated depreciation EUR 167 thou-
sand (EUR 93 thousand) and the carrying amount EUR 114 thousand (EUR 188 thousand). 

Management’s estimations indicate that there is substantial growth potential for the GastroPanel product 
family in China and India. however, forecasts for future trends cannot be based on historical data, as net 
sales in these markets have been minimal to date. If approval from local opinion leaders and physicians is 
not obtained according to schedule, there is a risk that that the growth forecasts used in goodwill impairment 
testing will not be met.
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2.15  fInancIal assEts anD lIaBIlItIEs By catEGOry

Balance sheet values of financial assets by category at 31 December 2007
   loans Available-  Recognised Total 
   and for- at fair carrying Fair
   receivables sale value amount value
Non-current financial assets      
Financial assets 1 8 - 9 1*
Total  1 8 - 9 1 

Current financial assets      
Trade and other receivables 6,385 - - 6,385 6,385 
Investments held for trading - - 923 923 923 
Cash and cash equivalents 1,109 - - 1,109 1,109
Total  7,494 - 923 8,417 8,417 
        
Financial assets total 7,495 8 923 8,426 8,426 

Balance sheet values of financial assets by category at 31 December 2006
   loans Available-  Recognised Total 
   and for- at fair carrying Fair
   receivables sale value amount value
Non-current financial assets      
Financial assets 3 8 - 11 3*
Total  3 8 - 11 3 

Current financial assets      
Trade and other receivables 6,663 - - 6,663 6,663 
Investments held for trading - - 856 856 856 
Cash and cash equivalents 850 - - 850 850
Total  7,513 - 856 8,369 8,369 
        
Financial assets total 7,516 8 856 8,380 8,372 
 
* Available-for-sale investments totalling EUR 8 thousand (EUR 8 thousand) include unquoted investments, 
which have been presented at cost because their fair value is not reliably available. 

The carrying value of other receivables is equivalent to their fair value, because the discount effect is 
minimal when taking into account the maturity of liabilities. 

Unless otherwise stated, figures are presented in thousands of euros.
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Financial liabilities by category      
    Carrying amount Fair value Carrying amount Fair value
    2007 2007 2006 2006
Non-current financial liabilities valued at a periodised acquisition cost    
Convertible bond  3,872 3,620 3,818 3,842
Capital loans  880 880 880 880
Other interest-bearing liabilities  3,508 3,508 1,619 1,619
Other liabilities  981 981 1,014 1,014
Total   9,240 8,988 7,331 7,355

Current financial liabilities valued at a periodised acquisition cost
Capital loans  363 363 363 363
Other interest-bearing liabilities  503 503 1,019 1,019
Trade payables and other liabilities  4,924 4,924 4,717 4,717
Total   5,790 5,790 6,099 6,099

Total financial liabilities  15,030 14,778 13,430 13,454

The original carrying amount of trade payables and other non-interest-bearing liabilities is equivalent to 
their fair value, because the discount effect is minimal when taking into account the maturity of liabilities.

The fair value of the convertible bond has been determined using a discount interest rate of 9.00% (6.75%). 
The fair value of capital loans cannot be reliably determined because they are not quoted on well-functioning 
markets. Other interest-bearing liabilities are primarily floating rate liabilities linked to the market interest 
rate, or else have been drawn down close to the closing date. Their balance sheet values do not substantially 
differ from their fair values.

2.16  DEfErrED taxEs   2007 2006
Deferred tax assets    
 Intangible assets   171 323
 Internal margin on inventories   313 281
 Pension obligations   18 15
 Unused tax losses   1,442 1,479
 Other   11 -
Total    1,954 2,099 

Deferred tax liabilities
 Accumulated depreciation differences   82 84
 Other   - 11
Total    82 95
      
Changes in deferred taxes have been entered into the income statement. Deferred tax assets on confirmed 
losses have been recognised to the extent that management believes it is probable that taxable income against 
which the asset can be utilised will materialise in the future.

On 31 December 2007, Group companies had EUR 2,817 thousand (EUR 609 thousand in 2006) in confirmed tax 
losses for which no deferred tax assets have been recorded, as it has been estimated that it is not probable that 
these losses can be utilised prior to maturity. Said losses lapse in 2007-2012 and the equivalent deferred taxes 
are EUR 751 thousand (EUR 180 thousand).  
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2.17  InvEntOrIEs 
     2007 2006
Raw materials and consumables   2,054 2,381
Products in progress   711 567
Completed products and goods   2,856 2,823
Total inventories   5,622 5,772 

EUR 5,943 thousand (EUR 5,036 thousand) was expensed during the financial year to reduce the carrying 
amount of inventories. The item includes the carrying amount of obsolete and slow-moving inventories 
recognised as expenses, EUR 663 thousand (EUR 283 thousand).
  
2.18  traDE anD OthEr rEcEIvaBlEs 
     2007 2006
Non-current receivables     
 Non-current non-interest-bearing receivables   1 3

Current receivables     
 Trade receivables   5,532 6,035
 Prepayments and accrued income   442 318
 Other receivables   411 311
Total    6,385 6,663 

A breakdown of trade receivables by age is presented in note number 2.25. 

2.19 cash anD cash EqUIvalEnts   2007 2006
Cash at bank and in hand   1,109 850 
Total    1,109 850
Cash and cash equivalents in the cash flow statement   1,109 850
   
2.20  nOtEs On sharEhOlDErs’ EqUIty
Biohit Oyj’s share capital is EUR 2,199,397 and the number of shares 12,937,627, of which 3,875,500 are Series 
A shares and 9,062,127 Series B shares. There have been no changes in the number of shares in 2006 and 2007. 
Both series have a nominal value of EUR 0.17. Series A shares confer twenty (20) votes at General Meetings and 
Series B shares confer one (1) vote. however, in payment of dividends, a dividend of two (2) per cent higher than 
the nominal value is paid for Series B shares than is paid for Series A shares.

According to the Articles of Association, the company’s minimum share capital is EUR 1,063,101.29 and the 
maximum share capital EUR 4,252,405.16. within these limits, the share capital can be increased or decreased 
without amending the Articles of Association. There was no change in share capital in 2007 and 2006. The share 
capital is fully paid-in.

Unless otherwise stated, figures are presented in thousands of euros.
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Description of shareholders’ equity funds:

the share premium fund contains the equity component of the convertible bond.

translation differences
The fund includes translations differences resulting from the conversion of foreign subsidiaries’ financial state-
ments into euros.
      
fund for investments of non-restricted equity includes other equity investments and payments for share 
subscriptions insofar as it is decided not to enter said amounts into the share capital. 

2.21  pEnsIOn lIaBIlItIEs 

The majority of the Group’s pension shemes are defined contribution plans. There is a defined benefit plan in 
France. 

Pension liabilities for defined benefit plans in the balance sheet  2007 2006
Present value of unfunded liabilities   53 45
Present value of funded liabilities   82 61
Unrecognised actuarial gains/losses   -4 -2 
Fair value of assets   -78 -59
Pension liabilities at end   53 45

Changes in the present value of obligations during the period    
Present value of obligations at beginning of period   106 88 
Costs based on work carried out during the period   30 19 
Interest expenses   1 0 
Benefits paid   -2 -1
Pension liabilities at end   135 106

Changes in the fair value of assets during the period    
Fair value of assets at beginning of period   60 30 
Employer contributions   20 30 
Benefits paid   -2 -1
Fair value of assets at end of period   78 59 

Pension expenses from defined benefit schemes recognised in the income statement  
Costs based on work carried out during the period   30 19 
Interest expenses   1 1
Total    31 20 
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Mathematical assumptions for defined benefit pension schemes  2007 2006
Discount interest rate, %   3 3 
Projected increase in wages and salaries, %   2 2 
Projected inflation, %   4.5 4.0
Projected average time remaining in the company’s employ (years)  23 25 

Payments into pension schemes are expected to total EUR 15 thousand in 2008.
     
2.22  prOvIsIOns
 
Provisions for warranty   2007 2006
 1 Jan   56 -
 Provision additions   - 56
 Released during the period   -10 -
 Reversals of unused provisions   -46 -
 31 Dec   - 56
 Total provisions   - 56

2.23  IntErEst-BEarInG lIaBIlItIEs
 
Interest-bearing liabilities, balance sheet values   2007 2006
Non-current interest-bearing liabilities     
 loans from financial institutions   3,430 1,365
 Convertible bondt   3,872 3,818
 Capital loans   880 880
 Finance leasing liabilities   78 254
 Total   8,260 6,317
 
Current interest-bearing liabilities    
 loans from financial institutions, current portion   327 814
 Capital loans, current portion   363 363 
 Finance leasing liabilities, current portion   176 206
 Total   866 1,383

Total interest-bearing liabilities   9,126 7,700 

Fair values for financial liabilities are presented in note number 2.15.

Current and non-current interest-bearing liabilities are presented in euros. At the end of the period, the 
average weighted interest on the company’s loans was 5.3 % per annum  (5.2 % in 2006). The fair values of 
interest-bearing liabilities do not substantially differ from their balance sheet values.

Unless otherwise stated, figures are presented in thousands of euros.
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convertible bond 
On 27 October 2005, Biohit Oyj floated an issue of convertible bonds targeted at professional investors in 
Finland. The subscription value of the convertible bond on the date of issue was EUR 4,050,000. Annual fixed 
interest of 6.5% is paid on the capital of the convertible bond, which has a five-year maturity. Each EUR 4,500 
note unit can be converted into 1,000 Series B shares with a nominal value of EUR 0.17. The conversion rate 
is EUR 4.50. The bond can be converted into a maximum of 900,000 Biohit Oyj Series B shares. The company’s 
share capital may be increased by a maximum of EUR 153,000 and the number of Series B shares by a maxi-
mum of 900,000 new shares as a result of conversions. The proportion of shares that can be converted on the 
basis of the convertible bond is a maximum of 6.5% of the company’s shares, and 1.0% of the votes conferred 
by the shares after a possible increase in share capital. The company is entitled to repay the entire capital 
of the bond before the maturity date, providing that the mean rate weighted with the Biohit Series B share 
turnover on the helsinki Stock Exchange has been at least EUR 10 immediately before the decision date re-
garding the repayment on 20 exchange days of 30 consecutive exchange days.

The convertible bonds mature 5 years after issue unless the bond holders do not exercise their right to con-
vert the bonds to shares in the parent company. Conversion can be carried out from 28 October 2005 - 28 
October 2010. No bonds were converted into shares during the financial year. The convertible bonds mature if 
the bond holders do not exercise their right to convert the bonds to shares in the parent company. Conversion 
can be carried out until the due date, 28 October 2010. In the balance sheet, the convertible bond is divided 
into equity and liabilities. The liability component has been initially recognised at fair value, which was de-
fined using the market interest on an equivalent liability at the moment when the bond was issued. The equity 
component has been calculated as the difference between the cash received from the bond issue and the fair 
value of the liability. The equity component of the convertible bond, EUR 174 thousand, is presented in the 
share premium fund.

covenants related to non-current loans
loans from financial institutions include EUR 1,204 thousand (EUR 754 thousand) in long-term loans with the 
special condition that the loan will mature immediately when the creditor so demands. The bases for this de-
mand are detailed in note number 2.25.

capital loans         
Biohit’s principal shareholders and the State Treasury have granted the company a capital loan of EUR 1.2 mil-
lion for product and other business-related development. The accumulated interest on the capital loan at 31 
December 2007 totals EUR 0.7 million. The loan meets the provisions laid down in Chapter 12 of the Finnish 
Companies Act. The main terms are: 
-  In the event of the dissolution and bankruptcy of the company, the payment of the capital, interest and 

other compensation is subordinated to all other creditors.
-  In other cases, the capital may be repaid only if a full margin remains on restricted equity and other non-

distributable items in the balance sheet adopted for the company for the financial period last ended. 
-  Interest and other compensation can be paid only if the amount to be paid can be used for the distribu-

tion of profit in accordance with the balance sheet adopted for the company for the financial period last 
ended. 

-  loan interest rates vary between 3% and 6% per annum. Capital of EUR 0.4 million and interest of EUR 0.1 
million on the capital loan is due for payment during 2008. These items are presented in the balance sheet 
under current liabilities. Other capital loans and their outstanding interest are presented under non-cur-
rent liabilities.
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finance leasing liabilities
Total minimum rents   2007 2006
Due for payment in the next year   182 220
Due for payment in the next 2–5 years    78 260
Due for payment in more than 5 years   - -
Total    260 481 
Future financial expenses   -7 -22 
Present value of financial leasing liabilities   254 459

Present value of minimum rents    
Due for payment in the next year   176 206
Due for payment in the next 2–5 years   78 254
Due for payment in more than 5 years   - -
Present value of financial leasing liabilities   254 459 

2.24  traDE payaBlEs anD OthEr lIaBIlItIEs
 
Non-interest-bearing liabilities, balance sheet values   2007 2006
Non-current non-interest-bearing liabilities     
 Deferred tax liabilities   82 95
 Pension liabilities   53 45
 Interest on capital loans   681 633
 Other non-current liabilities   248 336
 Total   1,064 1,110 
 
Current non-interest-bearing liabilities    
 Trade payables   1,419 1,798
 Other liabilities   816 643
 Provisions   - 56
 Advances received   199 187
 Tax liabilities   183 192
 Interest on capital loans   82 82 
 Accrued liabilities and prepaid income   2,607 2,138
 Total   5,306 5,096 

Total non-interest-bearing liabilities   6,369 6,206

Accrued liabilities and prepaid income include periodised employee benefits and leasing expenses.

2.25  fInancIal rIsK manaGEmEnt
 
Biohit’s risk management has focused on analysing and minimising the following major risks:

Exchange rate risk
International operations involve exchange rate risks. The exceptionally strong euro has had an adverse effect 
on the company’s result for 2007 and this trend is expected to continue in 2008. Biohit seeks to hedge against 
this exchange rate risk by making procurements in currencies other than the euro. During the financial year, 
the company did not make any derivative agreements to hedge against exchange rate movements. At the 
closing date, 39% (33%) of the Group’s external trade receivables and 24% (24%) of its trade payables were in 
foreign currencies.

Consolidated financial statements, IFRS

Unless otherwise stated, figures are presented in thousands of euros.
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sensitivity analysis of changes in foreign currency exchange rates in accordance with Ifrs7

2007 EUr thousand USD JPy GBP
Net position 1,680 1,723 565 
Effect on profit before taxes -80 -82 -27 
Effect on shareholders’ equity -39 1 -6

2006 EUR thousand USD JPy GBP
Net position 1,519 1,568 565
Effect on profit before taxes -72 -75 -27
Effect on shareholders’ equity -102 -5 -52

The net position includes cash and cash equivalents in foreign currencies, as well as receivables and 
payables to both Group and non-Group companies. The calculations show the risk to the largest net positions 
in financial liabilities and assets should foreign exchange rates weaken by five per cent. 

Interest rate risk
Changes in interest rates have only a slight effect on Biohit’s earnings, for which reason the Group has not 
implemented separate hedging measures during the financial period. The overall potential interest rate risk 
of deposits and short-term money market investments is not significant. The Group’s income and cash flows 
from operating activities are largely independent of changes in market interest rates. Interest rate risks 
associated with the Group’s credit granting are managed with fixed-rate lending. On the closing date, 75% 
(78%) of the Group’s credit was fixed interest. 

sensitivity analysis of changes in interest levels in accordance with Ifrs7
The Group has net floating rate liabilities totalling EUR 2,334 thousand (EUR 1,807 thousand). A change of 
1 percentage point in the interest level at the end of the year would mean a +/- EUR 12 thousand (EUR 9 
thousand) effect on the result before taxes. A change in the interest level would not affect the company’s 
shareholders’ equity.

The contractual repricing periods for floating rate liabilities are as follows:
   
2007  under 6 months 6-12 months 12-36 months later  Total
loans from financial institutions 25 2,061 129 120 2,334

2006  under 6 months 6-12 months 12-36 months later Total
loans from financial institutions 406 826 214 360 1,807

liquidity risk
Growing cost pressures in the liquid handling business and the outlays required in the diagnostics business 
give rise to financial risks whose management requires the optimisation of operational cost structure and 
the correct allocation of resources. liquidity risk management aims to safeguard the Group’s financing in 
all situations. The Group’s liquid assets at the closing date totalled EUR 1.1 million. The continued negative 
earnings trend has weakened the company’s liquidity. If trends in the Group’s profitability are weaker than 
expected, this will have an adverse effect on liquidity. The company has aimed to ensure sufficient financing 
by launching an investigation into the feasibility of a sale and lease back arrangement at its kajaani factory 
property. This analysis is still ongoing and the results should be available during the first half of 2008, when 
any potential transaction would also be made.
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The loan refinancing risk - that is, the risk that too large of a share of the Group’s loans will fall due at a time 
when loan refinancing is financially or contractually impossible - is minimised by balancing out the loan 
maturities. however, a convertible bond of EUR 4.1 million will mature in full in 2010 if the bond holders do 
not exercise their right to convert them into shares in the parent company.

Biohit’s non-current liabilities contain EUR 1.2 million in financing with the special condition that the loan will 
mature immediately if the equity ratio in the consolidated financial statements adopted by Biohit Oyj Group 
falls below 40% or the debtor or subsidiary has, without prior written consent of the creditor, placed or will 
place the collateral position of the creditor on a weaker footing than other creditors. 

financial liability maturity analysis 2007  <1 year 1–5 years >5 years Total
Trade payables and other non-interest-bearing liabilities 5,315 477 113 5,905
Repayments on loans from financial institutions  326 2,721 708 3,755
Financing costs for loans from financial institutions  174 430 31 636
Repayments on the convertible bond  - 4,050 - 4,050
Financing costs for the convertible bond  263 527 - 790
Repayments on capital loans  363 - 880 1,243
Financing costs for capital loans  105 - 681 786
Repayments on financial leasing liabilities  176 77 - 253
Financing costs for financial leasing liabilities  7 1 - 8
Total   6,730 8,283 2,414 17,427

Financial liability maturity analysis 2006  <1 year 1–5 years >5 years Total
Trade payables and other non-interest-bearing liabilities 5,007 571 165 5,743
Repayments on loans from financial institutions  719 1,087 278 2,083
Financing costs for loans from financial institutions  118 184 30 332
Repayments on the convertible bond  - 4,050 - 4,050
Financing costs for the convertible bond  263 790 - 1,053
Repayments on capital loans  363 0 880 1,243
Financing costs for capital loans  82 0 633 715
Repayments on financial leasing liabilities  206 253 - 459
Financing costs for financial leasing liabilities  22 8 - 30
Total   6,779 6,943 1,986 15,708

commodity risk
The company has not hedged against commodity risks with derivatives, as they are not appropriate to the 
nature of the company’s business. Biohit engages in long-term delivery contracts to minimise any risks 
associated with commodity availability.

credit and counterparty risk
Business units are responsible for any credit loss risks associated with their trade receivables, and have 
conducted separate evaluations of the credit risk associated with each customer. Biohit’s customer base 
consists mainly of financially sound companies, and consequently Biohit does not consider credit loss risks 
significant. The Group has not taken out any credit insurance. Biohit mainly enters into long-term, active 
relationships with its customers, so that any changes in customers’ credit ratings will quickly come to the 
company’s attention.

Consolidated financial statements, IFRS

Unless otherwise stated, figures are presented in thousands of euros.
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At 31 December 2007, trade receivables totalled EUR 5.5 million (EUR 6 million). Trade receivables include 
EUR 1.1 million (EUR 0.6 million) in receivables from a single, financially stable customer. The maximum 
credit risk amount is equal to the carrying amount of trade receivables.

Breakdown of trade receivables by age   2007 2006
Not yet falling due   3,592 4,044
 Under 60 days   1,690 1,534
 61–120 days   157 251
 121–360 days   83 113
 Over 360 days   11 93
Total    5,532 6,035 
 
In 2007, EUR 19 thousand in credit losses from trade receivables were recognised (EUR 75 thousand in 2006).
      
Equity structure management
Biohit’s equity structure management aims to safeguard the Group’s ability to operate in all situations. The 
equity ratio is used to monitor equity structure, and it should remain above 40%.

The equity structure indicator – the equity ratio – is calculated by dividing the Group’s shareholders’ equity by 
the balance sheet total minus advances received and then multiplying the result by 100. 
 
Equity ratio   2007 2006
Total shareholders’ equity   11,842 13,415
Balance sheet total    27,337 27,320
Advances received   -199 -187
Equity ratio   44 % 49 % 

2.26 OpEratInG cash flOW aDJUstmEnts     
       
Other adjustments for transactions with no associated cash flow  2007 2006
 Financial income and expenses   658 464
 Capital gains from sales of property, plant and equipment   -16 -

varausten muutos   -56 56
 Other adjustments   16 -
Total    602 521 
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2.27 rElatED party transactIOns   

Parties are considered to be related parties if one party is able to exercise control over the other or has sub-
stantial influence in decision making relating to the other’s finances and business operations. The Group’s 
related parties include the parent company and subsidiaries. Related parties also include members of the 
Board of Directors, the Group’s Management Team, and the President & CEO.

Salaries and other current employee benefits   2007 2006
Parent company
Management Teams   827 799
President and CEO    190 186

Subsidiaries    
Managing Directors   712 635

Fees of Board Members    
Osmo Suovaniemi   14 14
Reijo luostarinen   19 18
Mårten wikström   14 14
Arto Alanko   - 3
hannu Seristö   - 3
Peter Tchernych   12 14
Tero kauppinen    14 10
Peter Coggins    6 5
Parent company, total   80 82
       
Subsidiaries    
Members of the Boards   76 71

Capital loans from related parties    
 loan amounts   880 880
 Interest for the period   48 48
 Total in interest payment liabilities    681 630
 Average loan interest, per annum   5.4 % 5.4 %
The main terms for the capital loans are presented in note number 2.23.

Other operating expenses    
Consulting fees      
 Companies controlled by Board Members   38 70 
 key members of the parent company’s management   30 45
Total consulting fees   68 115

Consolidated financial statements, IFRS

Unless otherwise stated, figures are presented in thousands of euros.
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Group’s parent company and subsidiaries  Group’s
Parent company Biohit Oyj, Finland   holding
Biohit ltd, Uk     100 %
Biohit SAS, France     100 %
Biohit Deutschland Gmbh, Germany     100 %
Biohit Japan Co., ltd, Japan     100 %
Biohit  Inc., USA     100 %
Biohit OOO, Russia     100 %
Biohit Biotech (Suzhou) Co., ltd, China     100 %
Oy Finio Ab, Finland        100 %
vantaan hienomekano Oy, Finland     100 %

Oy Finio Ab and vantaan hienomekano Oy did not conduct any business operations in 2006 or 2007.    
 
2.28 cOntInGEnt lIaBIlItIEs 

pledges, contingent liabilities and other commitments   2007 2006
loans from financial institutions   3,307 1,678
 Corporate mortgages   1,603 1,603
 Mortgages on real estate   1,957 1,381
Other liabilities     331 426
 Mortgages on real estate   757 757
lease agreements   2,442 2,770 
 Corporate mortgages   235 235
 
Operational lease agreements and lease agreements   
Due for payment in the next year   1,488 1,201
Due for payment in the next 2–5 years   3,662 2,446
Due for payment in more than 5 years   979 821
Total      6,129 4,468

The Group has rented office and warehouse buildings for its use under different types of lease agreements. In 
addition, other lease agreements for tangible assets that are not finance lease agreements are classified as 
other lease agreements. Their rents are expensed over the lease period.
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Key ratios

3  KEy ratIOs

   FAS IFRS IFRS IFRS IFRS
3.1 Key financial ratios 2003 2004 2005 2006 2007
Net sales 26,259 26,702 28,660 31,408 32,751
 Change in net sales, % 3.6 % 1.7 % 7.3 % 9.6 % 4.3 %
Operating result -213 251 -33 -143 -458
 % of net sales -0.8 % 0.9 % -0.1 % -0.5 % -1.4 %
Profit/loss before extraordinary items and taxes -462 104 -256 -607 -1,116
 % of net sales -1.8 % 0.4 % -0.9 % -1.9 % -3.4 %
Profit/loss before taxes -462 104 -256 -607 -1,116
 % of net sales -1.8 % 0.4 % -0.9 % -1.9 % -3.4 %
Return on equity, % -4.9 % -1.1 % -1.6 % -6.1 % -11.9 %
Return on investment (ROI), % -0.2 % 2.0 % 0.5 % 0.0 % -1.9 %
Equity ratio, % 64.7 % 62.3 % 51.5 % 49.4 % 43.6 %
Investments in fixed assets 1,190 2,260 1,988 1,928 2,081
 % of net sales 4.5 % 8.5 % 6.9 % 6.1 % 6.4 %
R&D expenditure 1,447 1,304 1,630 1,689 2,005
 % of net sales 5.5 % 4.9 % 5.7 % 5.4 % 6.1 %
Total assets 21,875 22,759 27,851 27,320 27,337
Personnel, average 298 291 295 310 352

   FAS IFRS IFRS IFRS IFRS
3.2 Key per share ratios 2003 2004 2005 2006 2007
Earnings per share, undiluted,  EUR -0.06 -0.01* -0.02* -0.06* -0.12*
Equity per share attributable to the equity holders  
of the parent company, EUR 1.08 1.09 1.10 1.04 0.92
Price/earnings ratio, (P/E) -45 -158 -123 -31 -14
Dividend per share - - - - -
Dividend/earnings, % - - - - -
Effective dividend yield, % - - - - -
Series B share price trend, EUR     
– average 1.85 2.39 2.20 2.26 2.42
– low  1.22 1.75 1.75 1.99 1.51
– high 3.30 3.09 2.87 2.61 3.29
– price at 31 Dec 2.50 2.06 2.15 2.03 1.57
Market capitalisation, EUR 1,000      
(assuming the market price of the Series A 
share is the same as that of the Series B share) 32,344 26,652 27,816 26,263 20,312
Turnover of Series B shares, 1,000 shares 1,287 1,131 2,114 1,530 3 436
– % of total number of shares 14.2 % 12.5 % 23.3 % 16.9 % 37.9 %
Average number of shares,
adjusted for share issues 12,937,627 12,937,627 12,937,627 12,937,627 12,937,627
– accounting for the dilutive effect of options and bonds  - - 13,095,435 13,837,627 13,837,627
Total number of shares at the closing date, 
adjusted for share issues 12,937,627 12,937,627 12,937,627 12,937,627 12,937,627
– accounting for the dilutive effect of options and bonds  - - 13,837,627 13,837,627 13,837,627

*) options and bonds have no dilutive effect      
       
As of 1 January 2004, financial statements have been drafted in accordance with IFRS. The financial state-
ments for 2003 have been drafted in accordance with the Finnish Accounting Act.
        
        
  

Unless otherwise stated, figures are presented in thousands of euros.
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Unless otherwise stated, figures are presented in thousands of euros.

4.2  shares and shareholders    

holdings by shareholder group, 31 Dec 2007  

Series A shares No. of shareholders No. of shares 
   no. % no. %
1. Companies 1 11.1 24,990 0.6
2. households  8 88.9 3,825,510 98.7
Shares on the waiting list   25,000 0.6
 Total Series A shares 9 100.0 3,875,500 100.0 

Series B shares No. of shareholders No. of shares 
   no. % no. %
1. Companies 153 4.4 2,135,616 23.6
2. Financial and insurance institutions 6 0.2 47,077 0.5
3. Public sector organisations 1 0.0 391,800 4.3
4. Non-profit organisations 8 0.2 27,821 0.3
5. households 3,300 94.7 6,416,961 70.8
6. Foreign ownership  17 0.5 37,260 0.4
Shares on the joint book-entry account   5,592 0.1
 Total Series B shares 3,485 100.0 9,062,127 100.0 
 Total Series A and B shares 3,494  12,937,627  
    
Series A shares No. of shareholders No. of shares 
   no. % no. %
1–1,000 1 11.1 10 0.0
10,001-50,000 1 11.1 24,990 0.6
Over 50,000 7 77.8 3,825,500 98.7
Shares on the waiting list   25,000 0.6
 Total Series A shares 9 100.0 3,875,500 100.0 

4  sharEs anD sharEhOlDErs    
    4.1  share turnover and average price  
share turnover and average price 18 June 1999 - 31 Dec 2007
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Shares and shareholders
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Shares and shareholders

Series B shares No. of shareholders No. of shares 
   no. % no. %
1–1,000 2,873 82.4 1,036,623 11.4
1,001–5,000 458 13.1 998,923 11.0
5,001–10,000 74 2.1 559,828 6.2
10,001–50,000 64 1.8 1,197,081 13.2
Over 50,000 16 0.5 5,264,080 58.1
Shares on the joint book-entry account   5,592 0.1
 Total Series B shares 3,485 100.0 9,062,127 100.0
 Total Series A and B shares   12,937,627  

largest registered shareholders, 31 December 2007   

The 10 largest shareholders by number of shares
     Total 
   Series A shares Series B shares  shares %
Suovaniemi, Osmo 2,265,340 2,240,038 4,505,378 34.8 
Sipponen, Pentti 900,000 14,300 914,300 7.1 
Suovaniemi, ville 208,280 371,300 579,580 4.5 
Suovaniemi, Joel 208,280 333,000 541,280 4.2 
härkönen, Matti 57,200 393,670 450,870 3.5 
Etra-Invest Oy Ab - 420,000 420,000 3.2 
Suovaniemi, Oili 111,600 288,935 400,535 3.1 
Etera Mutual Pension Insurance Company - 391,800 391,800 3.0 
Suovaniemi, vesa 74,800 232,757 307,557 2.4 
Adlercreutz, herman - 192,800 200,300 1.5 

The 10 largest shareholders by number of votes
     Total 
   Series A shares Series B shares votes %
Suovaniemi, Osmo 45,306,800 2,240,038 47,546,838 54.9 
Sipponen, Pentti 18,000,000 14,300 18,014,300 20.8 
Suovaniemi, ville 4,165,600 371,300 4,536,900 5.2 
Suovaniemi, Joel 4,165,600 333,000 4,498,600 5.2 
Suovaniemi, Oili 2,232,000 288,935 2,520,935 2.9 
Suovaniemi, vesa 1,496,000 232,757 1,728,757 2.0 
härkönen, Matti 1,144,000 393,670 1,537,670 1.8 
Tech know Oy ltd 499,800 108,000 607,800 0.7 
Etra-Invest Oy Ab - 420,000 420,000 0.5 
Etera Mutual Pension Insurance Company - 391,800 391,800 0.5 

management’s shareholding, 31 Dec 2007    

On 31 December 2007, members of the Board of Directors and the President and CEO owned a total of 
2,275,340 Series A shares and 2,308,038 Series B shares. These represent 35.4% of the total number of 
shares outstanding and 55.0% of the voting rights conferred.
       
       
   



65

5  fOrmUlas fOr thE KEy ratIOs  

Return on equity, % result for the period 
   shareholders’ equity (average over the year)  

x100

Return on investment, % profit before extraordinary items + interest and other financial expenses  
   balance sheet total – non-interest-bearing liabilities (average over the year)  

x100

Equity ratio, % shareholders’ equity in the balance sheet 
   balance sheet total – advance payments received  

x100

Earnings per share, EUR profit for the period 
   average number of shares, adjusted for share issues

Equity per share, EUR shareholders’ equity in the balance sheet  
   number of shares on the closing date

Dividends per share, EUR dividends for the period 
   number of shares on the closing date

Dividends per earnings, % dividends per share 
   earnings per share    

x100

Effective dividend yield, % dividends per share 
   closing share price   

x100

Price per earnings ratio, (P/E) closing share price 
   earnings per share

Consolidated financial statements, IFRS
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EUR 1,000 Note number 1 Jan - 31 Dec 2007 1 Jan - 31 Dec 2006
NET SAlES 3.1 20,073 19,528
Change in inventories of finished  
goods and work in progress  144 542
Other operating income 3.2 106 176
Materials and services 3.3 -5,569 -5,566
Personnel expenses 3.4 -7,715 -6,973
Depreciation and impairment 3.5 -1,774 -1,760
Other operating expenses 3.6 -6,766 -6,565

OPERATING PROFIT/lOSS  -1,500 -619
Financial income and expenses 3.7 -547 -389

PROFIT/lOSS BEFORE APPROPRIATIONS AND TAxES  -2,047 -1,008
Appropriations 3.8 8 34

PROFIT/lOSS FOR ThE PERIOD  -2,039 -974

Parent company financial statements, FAS

Parent company income statement (FAS) 
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Parent company balance sheet (FAS)

EUR 1,000 Note number  31 Dec 2007 31 Dec 2006

assEts

NON-CURRENT ASSETS
 Intangible assets 3.9 2,415 2,733
 Tangible assets 3.10 6,057 5,706
 Investments 
  Participations in Group companies 3.11 3,805 3,805
  Other investments 3.11 7 7
Total non-current assets  12,284 12,251 

CURRENT ASSETS
 Inventories 3.12 3,724 3,773
 Non-current receivables 3.13 44 169
 Current receivables 3.13 7,251 7,569
 Marketable securities 3.14 923 856
 Cash at bank and in hand 3.15 159 95
Total current assets  12,102 12,462 

TOTAl ASSETS   24,386 24,713

lIaBIlItIEs
 Shareholders’ equity
 Share capital 3.16 2,199 2,199
 Fund for investments of non-restricted equity  3.16 12,230 12,230
 Accumulated profit/loss from previous years 3.16 -1,630 -657
 Profit/loss for the period 3.16 -2,039 -974
Total shareholders’ equity  10,760 12,799

ACCUMUlATED APPROPRIATIONS 3.17 316 324

OBlIGATORy PROvISIONS  3.18 - 56

lIABIlITIES
 Non-current liabilities 3.20 8,230 5,979
  Capital loans 3.21 880 880
 Current liabilities 3.22 3,837 4,311
  Capital loans 3.21 363 363
Total liabilities  13,310 11,534

TOTAl lIABIlITIES  24,386 24,713
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Parent company cash flow statement

EUR 1,000  2007 2006
Cash flow from operating activities:
 Profit/loss before extraordinary items  -2,047    -1,008
 Adjustments for:    
 Depreciation according to plan   1,774    1,760
 Financial income and expenses   547    389
 Other adjustments  328    56

Change in working capital:
 Increase (-) or decrease (+) in current non-interest-bearing trade receivables -43    -792
 Increase (-) or decrease (+) in inventories   49    -936
 Increase (+) or decrease (-) in current non-interest-bearing liabilities 134    615
 Interest and other financial items paid  -475    -412
 Interest received from operating activities   6    85
cash flow from operating activities   271    -243

Cash flow from investing activities:
 Investments in tangible and intangible assets  -1,788    -1,506
 Investments in other securities  -1,200    -
 Capital gains from other investments  1,110    1,544
 Proceeds from sales of tangible and intangible assets 16    -
 Shares acquired in subsidiaries   -  -403
 Repayments of loan receivables  76    34
 Interest and other income received from investments 14    -
cash flow from investing activities   -1,773    -331

Cash flow from financing activities:
 Increase in long-term borrowings   2,434    127
 Repayments of long-term borrowings  -868    -811
cash flow from financing activities    1,566    -684

Increase (+) or decrease (-) in cash and cash equivalents  64    -1,258 

Cash and cash equivalents at the beginning of the period  95    1,354
Cash and cash equivalents at the end of the period   159    95

Parent company financial statements, FAS
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Notes to the parent company’s financial statements

6.0 ACCOUNTING POLICY
When preparing financial statements in accordance 
with Generally Accepted Accounting Principles, the 
company’s management must make estimates and as-
sumptions. Actual results may differ from these esti-
mates.

These financial statements have been prepared in ac-
cordance with the Finnish Accounting Act.

The financial statements are presented in thousands of 
euros and are based on initial transaction values,
except for marketable securities included in current as-
sets, which have been measured at fair value.

Measurement of property, plant and 
equipment
Property, plant and equipment have been entered into 
the balance sheet at the original acquisition cost less 
grants received, deprecation according to plan, and im-
pairment. Depreciation according to plan has been cal-
culated on a straight-line basis over the useful economic 
lives of the items of property, plant or equipment.
      
Depreciation periods according to plan are:
Intangible rights 3 -10 years
Goodwill 10 years
Development expenditure 5 years
Other capitalised expenditure 5 - 10 years
Buildings 20 years
Machinery and equipment 3 -10 years

Measurement of inventories
Inventories are presented using the FIFO principle at 
acquisition cost, or at the lower of the replacement 
cost or the probable sale price. In addition to the direct 
costs, the acquisition cost of inventories includes an 
appropriate proportion of production overheads.  
      
Valuation of marketable securities
Marketable securities included in current assets are 
measured at fair value. The fair value of all investments 
is measured on the basis of released price quotations 
on well-functioning markets, that is, buy quotations on 
the closing date. Both gains and losses due to changes 
in fair value are recorded in the income statement in 
the period in which they materialised.
     

Research and development expenditure
Research expenditure is expensed in the year it is in-
curred. Development expenditure for new products 
has been capitalised as intangible assets in the bal-
ance sheet since 1 January 2004 and amortised over 
the economic lives of the products within a maximum 
of five years.
    
Revenue recognition  
Net sales are calculated as gross sales less indirect 
sales taxes and discounts. Revenues from products and 
services are recognised upon delivery.
 
Maintenance and repairs 
Maintenance and repair costs are recorded as expens-
es in the financial year they are incurred. The costs of 
renovating rented premises have been capitalised un-
der “other capitalised expenditure”, with depreciation 
calculated on a straight-line basis over the remaining 
lease period.
     
Pensions 
Pension schemes and any additional pension benefits 
required by Finnish law are arranged through pension 
insurance companies. Pension costs are recorded over 
the period of service of employees on an accrual ba-
sis.
      
Deferred taxes
Deferred taxes have not been recognised in the bal-
ance sheet. In accordance with the general guidelines 
of the Finnish Accounting Standards Board, issued on 
12 September 2006, the notes to the financial state-
ments present the amount of deferred taxes that could 
be recognised in the balance sheet and the amount of 
tax liabilities and assets that are unlikely to materialise 
and as such should not be recognised in the balance 
sheet. 

Foreign currency translation
Figures for receivables and liabilities in foreign cur-
rencies are converted into euros at the exchange rate 
quoted by the European Central Bank on the closing 
date. Exchange rate gains and losses are recognised 
through profit or loss. 
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6.1  nEt salEs By BUsInEss arEa
     2007 2006
liquid handling   18,922 18,259
Diagnostics   1,151 1,269
Total    20,073 19,528 

nEt salEs By GEOGraphIcal arEa
     2007 2006
Finland   1,812 1,752
The rest of Europe   9,188 8,433
North and South America   3,899 3,726
Asia    2,090 2,685 
Other countries   3,083 2,932
Total    20,073 19,528

6.2  OthEr OpEratInG IncOmE
     2007 2006
Capital gains on the sale of property, plant and equipment   16 5
From Group companies   51 171
Other    39 -
Total    106 176

6.3  matErIals anD sErvIcEs
     2007 2006
Purchases during the year   4,978 4,936
Change in inventories   193 -394
Total raw materials and consumables   5,171 4,542
External service   398 1,024
Total materials and services   5,569 5,566

6.4  pErsOnnEl ExpEnsEs anD nUmBEr Of pErsOnnEl
     2007 2006
Salaries and wages   6,574 5,986
Pension expenses   1,047 935
Other personnel expenses   517 470
wages and salaries capitalised in non-current assets   -424 -419
Total personnel expenses   7,715 6,973

EUR 362 thousand (EUR 306 thousand) in development expenditure (wages and salaries) and EUR 62 thousand 
(EUR 113 thousand) related to mould production was capitalised during the financial year.  
    
Average number of people employed by the parent company during the year  2007 2006    
 Salaried employees   92 78
 Non-salaried employees   86 83
 Average number of personnel   178 162
 Personnel at end of period   172 162

Parent company financial statements, FAS

Unless otherwise stated, figures are presented in thousands of euros.
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6.5  DEprEcIatIOn
     2007 2006
Intangible assets   590 654
Buildings   132 130
Machinery and equipment   1,051 976
Total    1,774 1,760

6.6  OthEr OpEratInG ExpEnsEs
     2007 2006
Travel and other personnel-related expenses   1,061 1,019
Rent and maintenance expenses   1,874 2,099
Marketing and sales expenses   1,257 1,345
Other external services   1,205 1,201
Depreciation of trade receivables   425 55
Other operating expenses   943 846
Total    6,766 6,565

Depreciation of trade receivables contains EUR 400 thousand (EUR 0 thousand) in receivables from Group 
companies.

6.7  fInancIal IncOmE anD ExpEnsEs
     2007 2006
Interest income from long-term investments
 From Group companies   - 8
 From others   4 8
Total income from long-term investments    4 16
Other interest and financial income     
 From Group companies   2 - 
 From others   17 66
Other interest and financial income   19 66
Total interest income from long-term investments and other interest and financial income 23 82
Interest expenses and other financial expenses     
 To Group companies   -10 -8 
 To others   -560 -463
Total interest expenses and other financial expenses   -570 -471 
Total financial income and expenses   -547 -389 
Foreign exchange losses included under ‘Financial income and expenses’ (net) -36 -18

The items presented above operating profit include EUR 309 thousand in net exchange rate losses (EUR 324 thou-
sand). These financial items contain EUR 4 thousand (EUR 27 thousand) in unrealised financial income from securi-
ties recognised at fair value.
      
6.8 apprOprIatIOns   
     2007 2006
The accumulated difference between the depreciation  
according to plan and depreciation in taxation   8 34

Unless otherwise stated, figures are presented in thousands of euros.



72

6.9  IntanGIBlE assEts

      Other
   Development Intangible Good- capitalised  
2007  expenditure rights will expenditure Total
Acquisition cost at beginning of period 566 1,519 6,558 1,366 10,009
Increases 287 85 - 279 651
Transfers between items - - - -379 -379
Acquisition cost at end of period 854 1,604 6,558 1,266 10,281

Accumulated depreciation and impairment  
at beginning of year -58 -979 -5,149 -1,090 -7,277
Depreciation and impairment during the year  -42 -121 -352 -75 -590
Accumulated depreciation and impairment 
at end of period     -101 -1,100 -5,502 -1,165 -7,867

Carrying amount at end of period 753 504 1,057 101 2,415

Acquisition costs consist of EUR 5,045 thousand for patents transferred as a result of the dissolution of locus 
genex Oy and a liquidation loss of EUR 1,513 thousand.
        
      Other
   Development Intangible Good- capitalised 
2006  expenditure rights will expenditure Total
Acquisition cost at beginning of period 300 1,444 6,558 1,286 9,588
Increases 266 75 - 161 502
Transfers between items - - - -81 -81
Acquisition cost at end of period 566 1,519 6,558 1,366 10,009

Accumulated depreciation and impairment 
at beginning of year -29 -860 -4,797 -937 -6,623
Depreciation and impairment during the year  -29 -119 -352 -153 -653
Accumulated depreciation and impairment at end  
of period     -58 -979 -5,149 -1,090 -7,276

Carrying amount at end of period 508 540 1,409 276 2,733

Parent company financial statements, FAS

Unless otherwise stated, figures are presented in thousands of euros.
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6.10  tanGIBlE assEts
      Machinery and 
2007    Buildings equipment Total
Acquisition cost at beginning of period   2,594 10,937 13,531
Increases   - 1,166 1,166
Decreases   - -303 -303
Transfers between items   - 379 379
Acquisition cost at end of period   2,594 12,178 14,773

Accumulated depreciation and impairment at beginning of year -740 -7,085 -7,825 
Accumulated depreciation of decreases   - 293 293
Depreciation for the period   -132 -1,051 -1,183
Accumulated depreciation at end of year       -872 -7,843 -8,715

Carrying amount at end of period   1,722 4,335 6,057

The unamortised acquisition cost of production machinery and equipment is EUR 4,019 thousand (EUR  3,453 
thousand).    
      Machinery and 
2006    Buildings equipment Total
Acquisition cost at beginning of year   2,594 9,883 12,477
Increases   - 973 973
Decreases   - - - 
Transfers between items   - 81 81
Acquisition cost at end of year   2,594 10,937 13,531

Accumulated depreciation and impairment at beginning of year -610 -6,109 -6,719
Accumulated depreciation of decreases   - - -
Depreciation for the period   -130 -976 -1,106
Accumulated depreciation at end of year   -740 -7,085 -7,825

Carrying amount at end of year   1,854 3,852 5,706
   
6.11 sharEs anD hOlDInGs
     Group Other 
2007 shares   companies shares Total
Carrying amount at beginning of year   3,805 7 3,812

     Group Other 
2006 shares   companies shares Total
Carrying amount at beginning of year   3,399 10 3,409
Increases   406 - 406
Decreases   - -3 -3
Carrying amount at end of year   3,805 7 3,812

Biohit Biotech (Suzhou) Co., ltd. increased its share capital by EUR 406 thousand in 2006.
 

Unless otherwise stated, figures are presented in thousands of euros.
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6.12  InvEntOrIEs

     2007 2006
Raw materials and consumables   1,934 2,233
Products in progress   755 712
Finished products/goods   1,035 828
Total inventories   3,724 3,773

6.13  rEcEIvaBlEs

non-current receivables   2007 2006
Receivables from Group companies     
 loan receivables   - 101
Receivables from others  
 Payments and accrued income   44 68
Total non-current receivables   44 169

current receivables
Receivables from Group companies
 Trade receivables   4,758 5,234
 loan receivables   91 76
 Other receivables   12 8
 Total   4,861 5,318
Receivables from others
 Trade receivables   2,065 1,994
 Other receivables   251 172
 Prepayments and accrued income   74 85
 Total   2,390 2,251
Total current receivables   7,251 7,569

At 31 December 2007, EUR 69 thousand (EUR 93 thousand) in convertible bond issue costs have been 
capitalised in prepayments and accrued income. Capitalised expenditure is expensed over a resting three-
year (four-year) maturity.
   

Parent company financial statements, FAS

3.14  marKEtaBlE sEcUrItIEs
     2007 2006
 Investments in funds   923 856

Marketable securities consist of investments in interest funds.    
 
6.15  cash anD cash EqUIvalEnts
     2007 2006
 Cash at bank and in hand   159 95

Unless otherwise stated, figures are presented in thousands of euros.
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6.16 sharEhOlDErs’ EqUIty
     2007 2006
 Share capital, 1 Jan and 31 Dec   2,199 2,199 

 Share premium fund, 1 Jan   - 12,842
 Covered loss from previous years   - -613
 Transfer to fund for investments of non-restricted equity   - -12,230
 Share premium fund, 31 Dec   - -

 Fund for investments of non-restricted equity, 1 Jan   12,230 -
 Transfer from share premium fund   - 12,230
 Fund for investments of non-restricted equity, 31 Dec   12,230 12,230

 Accumulated profit/loss from previous years, 1 Jan   -1,630 -1,270
 Transfer from share premium fund   - 613
 Accumulated profit/loss from previous years, 31 Dec   -1,630 -657
 Reported loss for the year   -2,039 -974

 Total shareholders’ equity   10,760 12,799

Accumulated interest on capital loans totalling EUR 657 thousand for the years 1996–2005 has been recognised as 
a decrease in retained earnings in 2006.     

shares and voting rights
Biohit’s shares are divided into Series A and B shares. Series A shares confer twenty (20) votes at General 
Meetings and Series B shares confer one (1) vote. however, in the payment of dividends, a dividend of two (2) 
per cent higher than the nominal value is paid for Series B shares than is paid for Series A shares.  
       
structure of the parent company’s shareholders’ equity

   2007  2007  2006 
   no. EUR % of shares % of votes no. EUR
Series A shares (20 votes per share) 3,875,500 658,835 30.0 89.5 3,875,500 658,835
Series B shares (1 vote per share) 9,062,127 1,540,562 70.0 10.5 9,062,127 1,540,562
Total  12,937,627 2,199,397 100.0 100.0 12,937,627 2,199,397

According to the Articles of Association, the company’s minimum share capital is EUR 1,063,101.29 and the 
maximum share capital EUR 4,252,405.16. within these limits, the share capital can be increased or decreased 
without amending the Articles of Association.

The company does not own any of its own shares. The Board of Directors has no valid authorisations to carry 
out a share issue or issue of convertible bonds or bonds with warrants, or to buy back the company’s own 
shares. The company has no share option schemes.
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6.18  OBlIGatOry prOvIsIOns
Provisions for warranty     2007 2006
1 Jan      56 -
Provision additions     - 56
Released during the period     -10 -
Reversals of unused provisions     -46 -
31 Dec     - 56
Total obligatory provisions     - 56

6.19  DEfErrED tax lIaBIlItIEs anD assEts

The company has a total of EUR 1,913 thousand (EUR 1,517 thousand) in deferred tax assets from tax losses 
and temporary differences. The company’s management estimates that EUR 1,459 thousand (EUR 1,508 
thousand) of this amount can be utilised.
      
6.20  nOn-cUrrEnt lIaBIlItIEs    
       2007 2006
loans from Group companies     231 -
loans from others       
 loans from financial institutions     3,031 965
 Convertible bonds     4,050 4,050
 Other non-current liabilities     237 331
 Interest on capital loans     681 633
Total non-current liabilities     8,230 5,979

liabilities falling due after five years:     2007 2006
loans from financial institutions     521 47
Capital loans     880 880
Total       1,401 927

Non-current liabilities include convertible bonds totalling EUR 4,050 thousand. The main terms of the bonds 
are presented in the notes to the consolidated financial statements. 
        
6.21  capItal lOans 
       2007 2006
From related parties     880 880
From others     363 363
Total      1,243 1,243 

The company has capital loans totalling EUR 1,243 thousand. The main terms for these loans are detailed
in the notes to the consolidated financial statements.      
         

Parent company financial statements, FAS

6.17 accUmUlatED apprOprIatIOns

Accumulated appropriations comprise accumulated depreciation differences.

Unless otherwise stated, figures are presented in thousands of euros.
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6.22  cUrrEnt lIaBIlItIEs
     2007 2006
loans from financial institutions, current portion   269 674
Other non-current liabilities, current portion   95 95
Advances received   33 3
Trade payables   987 1,314
Accrued liabilities and prepaid income   2,149 1,730
Other liabilities   194 201
liabilities to Group companies     
 Trade payables   17 7
 Accrued liabilities and prepaid income   93 288
Total current liabilities   3,837 4,311

Accrued liabilities and prepaid income include holiday pay periodisation and related social expenses totaling 
EUR 1,068 thousand (EUR 996 thousand), leasing cost periodisation of EUR 361 thousand (EUR 231 thousand), 
and interest cost periodisation of EUR 170 thousand (EUR 168 thousand).
      
6.23 lIaBIlItIEs anD cOmmItmEnts WIth mOrtGaGEs as cOllatEral
   
liabilities for which mortgages have been lodged as collateral  2007 2006
loans from financial institutions   2,849 1,233
 Corporate mortgages   1,603 1,603
 Mortgages on real estate   1,500 900
Other liabilities   331 426
 Mortgages on real estate   763 763
lease agreements   2,442 2,770
 Corporate mortgages   235 235

The parent company has assumed EUR 0.3 million (EUR 0.0 million) in contingent liabilities on behalf of 
Group companies.
  
leasing commitments   2007 2006
Due for payment the following year   426 504
Due for payment at a later date   398 603
Total    825 1,106

rental commitments   2007 2006
Due for payment the following year   407 396
Due for payment at a later date   2,035 2,374
Total    2,442 2,770

leasing commitments and rents mainly consist of fixed-term leasing and rental agreements that are effec-
tive for more than one year.   
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7  thE BOarD Of DIrEctOrs’ prOpOsal cOncErnInG thE lOss fOr thE fInancIal yEar 
  
The Board of Directors proposes to the Annual General Meeting that no dividend be paid for 2007 and that the EUR 
2,038,972.37 loss for the financial year be transferred to retained earnings/loss.   
       
Helsinki, 28 March 2008
     
Reijo Luostarinen Osmo Suovaniemi Peter Coggins  
Chairman of the Board Member of the Board Member of the Board
   President and CEO

Tero Kauppinen  Mårten Wikström 
Member of the Board Member of the Board 

financial statement entry
           
The financial statements and annual report have been prepared in accordance with generally accepted accounting

practice in Finland. I have today submitted the report of my audit.   
     
Helsinki, 28 March 2008

     
PricewaterhouseCoopers Oy    

Authorised Public Accountants    
      
Hannele Selesvuo    

Authorised Public Accountant    
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aUDItOrs’ rEpOrt  

To the shareholders of Biohit Oyj  

We have audited the accounting records, the report of the Board of Directors, the financial statements and the ad-
ministration of Biohit Oyj for the period 1 January to 31 December 2007. The Board of Directors and the President 
have prepared the consolidated financial statements, drawn up in accordance with International Financial Reporting 
Standards as adopted by the EU, as well as the report of the Board of Directors and the parent company’s financial 
statements, prepared in accordance with prevailing regulations in Finland, which contain the parent company’s bal-
ance sheet, income statement, cash flow statement and notes to the financial statements. Based on our audit, we 
express an opinion on the consolidated financial statements, as well as on the report of the Board of Directors, the 
parent company’s financial statements, and the administration.

We conducted our audit in accordance with Finnish Standards on Auditing. Those standards require that we perform 
the audit to obtain reasonable assurance about whether the report of the Board of Directors and the financial state-
ments are free of material misstatement. The purpose of our audit of the administration is to examine whether the 
members of the Board of Directors and the President of the parent company have complied with the rules of the 
Companies Act. 

Consolidated financial statements

In our opinion, the consolidated financial statements, prepared in accordance with International Financial Reporting 
Standards as adopted by the EU, give a true and fair view, as defined in those standards and in the Finnish Accounting 
Act, of the consolidated result of operations and of the financial position.

Parent company’s financial statements, report of the Board of Directors and administration 

In our opinion, the parent company’s financial statements have been prepared in accordance with the Finnish Ac-
counting Act and other applicable Finnish rules and regulations. The parent company’s financial statements give a true 
and fair view of the parent company’s result of operations and of the financial position.

In our opinion, the report of the Board of Directors has been prepared in accordance with the Finnish Accounting Act 
and other applicable Finnish rules and regulations. The report of the Board of Directors is consistent with the financial 
statements and gives a true and fair view, as defined in the Finnish Accounting Act, of the result of operations and of 
the financial position of both the Group and the parent company.

The consolidated financial statements and the parent company’s financial statements can be adopted and the mem-
bers of the Board of Directors and the President of the parent company can be discharged from liability for the period 
audited by us. The proposal by the Board of Directors regarding the disposal of the result is in compliance with the 
Companies Act. 
       
    
Helsinki, 28 March 2008      
     
PricewaterhouseCoopers Oy     
Authorised Public Accountants 

Hannele Selesvuo
Authorised Public Accountant

Auditors’ report
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The history of Biohit  

1988

1990

1991

1992

1993

1994

1995

1997

1999

2000

• Professor Osmo Suo-
vaniemi establishes 
Biohit Oy.

•	 Launch of the first electron-
ic pipettor, Proline.

•	 Assembly of pipettors and 
injection moulding opera-
tions start in Kajaani, Fin-
land. 

•	 Biohit launches its own product range of 
mechanical pipettors, Proline.

•	 Establishment of a subsidiary in the UK.
• Start of OEM business through 

 co-operation with Eppendorf and 
 bioMérieux. 

• Biohit receives  
ISO 9001 quality 
 certification.

•	 Listing on 
the  Helsinki 
 Exchanges NM 
list.

•	 Biohit establishes a subsidiary in Japan.

•	 Biohit establishes a subsidiary in 
 Germany.

• Establishment of the first subsidiary, 
in France.

Biohit was founded 20 years ago, in 1988. The back-
ground of the company, however, stretches back to 
the 1970s, when Professor Osmo Suovaniemi (M.D, 
Ph.D.), founder of Labsystems (1971), developed and 
commercialised the first air displacement, adjustable 
single and multichannel pipettors.

The new technology made liquid handling both 
more convenient and safer than before. These inven-
tions included the first 8- and 12-channel adjustable 
pipettors that were designed to aid the liquid handling 
work in analyses where microplates (8x12 wells) were 
used. Professor Suovaniemi also invented the vertical 
photometry technology and developed the very first 
96-well microplate reader (the Titertek Multiskan), a 
central product of Eflab Oy, a joint venture founded by 
Mr Suovaniemi. 

Over the years, Biohit’s liquid handling devices have 
taken their place in laboratories worldwide as ergo-
nomic, safe and reliable solutions for all types of pipet-
ting and dispensing.

• Biohit’s pipettor calibration laboratory is 
 accredited (ISO 17025) by FINAS ( Finnish 
Accreditation Service).

• Biohit opens up subsidiaries in the US and 
Russia.

The vertical measurement technology has enabled 
extensive research and fast development of safe and 
reliable immunoassays and methods used in gene re-
search. The global market potential for diagnostics tests 
and reagents related to these is several billion euros.

Additionally, the vertical photometry invention – and  
its associated microplates, multichannel pipettors, meas- 
urement equipment and analysis systems – has contrib-
uted to the creation and practical application of Gastro-
Panel and GastroView. These inventions have connec-
tions with the 2005 Nobel Prize for Medicine, which 
was awarded to Australians Robin Warren and Barry 
Marshall for the discovery of Helicobacter pylori, a cause 
of atrophic gastritis and peptic ulcers, made in 1982. 

Their very first publication put forward the idea that 
Helicobacter pylori infection progresses into atrophic 
gastritis and is an important factor in the development 
of peptic ulcers. Both men have been involved in the 
praiseworthy, GastroPanel-related basic research that 
has been led by Finnish Professors Max Siurala and 
Pentti Sipponen since the beginning of the 1970s.



Annual General Meeting
Biohit Oyj’s Annual General Meeting will be held start-
ing at 5 p.m. on Monday 21 April 2008 in Pörssisali, 
Fabianinkatu 14, 00100 Helsinki, Finland.

Please register by 12 o’clock noon on 17 April 2008
- by post to Biohit Oyj, Laippatie 1, 00880 Helsinki,  
  Finland
- by phone on +358 9 7738 61 
- by fax on + 358 9 7738 6292 
- or by e-mail to: yhtiokokous@biohit.com 

Dividend payout
The Board of Directors proposes to the Annual General 
Meeting that no dividend be paid for the financial year 
1 January–31 December 2007.

Shares
The Biohit share is quoted on the Helsinki Stock Ex-
change’s Nordic List (OMX) in the Small cap/Health-
care group. Biohit’s Series B shares are traded under the 
code BIOBV. 

Total shares:       12,937,627 
- Series A shares (20 votes/share: 3,875,500
- Series B shares (1 vote/share): 9,062,127

More detailed information on the Biohit Oyj share is 
presented on pages 62-64 of this Annual Report, and 
is also available on the company’s website www.bio-
hit.com.

Financial reporting
Biohit Oyj’s stock exchange releases, interim reports, Fi-
nancial Statements and Annual Report are all published 
in both Finnish and English. They are available on the 
company’s website www.biohit.com immediately after 
publication. The website also contains other key infor-
mation for investors. A printed version of the Annual 
Report is also available in both English and Finnish.

Financial calendar 2008
Interim report Jan–Mar/2008  9 May 2008 at 9:30 a.m.
Interim report Jan–June/2008  8 Aug 2008 at 9.30 a.m.
Interim report Jan–Sept/2008  7 Nov 2008 at 9.30 a.m.

The 2007 Financial Statement Bulletin was published 
on 15 February 2008.

Investor relations 
President and CEO Osmo Suovaniemi 
Tel +358 9 7738 6250, osmo.suovaniemi@biohit.com

Communications and requests for  
materials:

Tel +358 9 773 861 
E-mail: info@biohit.com
Contact form at www.biohit.com
The website also contains an online form to order 

electronic copies of the company’s releases, which will 
be e-mailed to you.

Information for shareholders

Stock exchange releases are available on Biohit’s web site at www.biohit.com

 
5 Jan 2007   Biohit’s innovative GastroPanel to be used in China’s health care 
26 Jan 2007   Biohit plans to incorporate its diagnostics business 
16 Feb 2007   Financial statement report of Biohit Group 1 Jan to 31 Dec 2006 
30 Mar 2007   Notice of Annual General Meeting of Biohit Oyj 
30 Mar 2007   Financial statements 2006 of Biohit Oyj have been published 
23 Apr 2007   Resolutions of the Annual General Meeting of Biohit Oyj 
4 May 2007  Interim report of Biohit Group 1 January to 31 March 2007 
28 May 2007   Liquidity providing for Biohit Oyj’s share 
29 May 2007   Biohit and VWR International sign agreement for distribution in Europe 
17 July 2007   The result of Biohit Group for 2007 to be weaker than anticipated 
3 Aug 2007   Interim report of Biohit Group 1 January to 30 June 2007 
17 Aug 2007   Biohit begins co-determination negotiations with personnel in Finland 
18 Sep 2007   Biohit begins test marketing of its XyliCyst chewing gum 
9 Oct 2007   Changes in the Board of Directors of Biohit Oyj 
2 Nov 2007   Interim report of Biohit Group 1 January to 30 September 2007 
21 Dec 2007   Biohit Oyj’s financial information in 2008  

Summary of stock exchange releases in 2007
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 Launch of the new, state-of-the-art electronic 
eLINE pipettor range.

 Marketing of the GastroPanel for research use 
starts.

 Completion of new production premises for 
diagnosis products in Helsinki.

 Launch of the new, ergonomic 
mechanical mLINE pipettor range.

 Diagnostics business receives ISO 13485 
 certification. 

 Biohit receives ISO 14001 environmental 
quality certification.

 Biohit opens a representative office in China.
 Launch of quick tests for diagnosis of Helico-
bacter pylori infection and lactose intolerance.

 US Food and Drug Administration (FDA) approval 
for the GastroPanel test kit’s serum-based H. pylori 
test. Registration of Gastrin-17 test in the US. 

 The Gastrin-17, Pepsinogen-I and Pepsinogen-II 
tests, which form part of GastroPanel, are granted 
market authorisations by China’s State Food and 
Drug Administration.

 OEM business boosted with new agreements. 
 Liquid Handling business receives ISO 13485 certi-
fication.

 Production and subsidiary operations start in China.
 Chinese scientists recommend GastroPanel tests for 
use in Chinese health care.

 Launch of the new Proline 
Plus pipettor range.

 Biohit enters into agreement 
with VWR International 
concerning liquid handling 
sales in Europe.

 Launch of GastroView 
(Pepsinogen I and II and 
Helicobacter pylori) through a pharmacy chain 
in the UK.

 Test marketing of XyliCyst chewing gum starts.

 Biohit’s 20th anniversary.

In February 2008, VWR Europe awarded Biohit 
for successful cooperation (Best Data / Content 
Provider). Biohit and VWR International entered 
into an agreement concerning distribution of liquid 
handling products in Europe in May 2007. In the 
USA, Biohit and VWR have been in close co-opera-
tion for more than ten years.

Biohit’s pipettors have been successful in numerous 
comparative studies conducted, for example, by the 
Health and Safety departments of major pharmaceuti-
cal companies. In 2007, a US magazine specialised in 
ergonomics published an article related to one of these 
studies, “A Biopharmaceutical Breakthrough” (Erickson, 
Joan G & Smith, Anthony V: Case Study Ergonomics, 
Occupational Health & Safety Magazine, June 2007, 
Vol. 76, No 6 issue), in which Biohit’s mLINE came out 
as the winner. 

2001

2002

2003

2004

2005

2006

2007

2008
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Headquarters
Biohit Oyj
Laippatie 1

00880 Helsinki

Tel: +358-9-773 861

Fax: +358-9-773 86 292

info@biohit.com

Factory Kajaani
Tietokatu 4

87400 Kajaani

www.biohit.com

Subsidiaries

Germany  
Biohit Deutschland GmbH

Raiffeisenstrasse 1

61191 Rosbach, Germany

Tel: +49-6003-82 820

Fax: +49-6003-828 222

info@biohit.de

Japan
Biohit Japan Co., Ltd.

NB Building 6F

2-15-10 Iwamoto-cho, Chiyoda-ku

Tokyo, 101-0032, Japan

Tel: +81-3-5822 0021

Fax: +81-3-5822 0022

sales@biohit.co.jp

United Kingdom 
Biohit Ltd. 

Unit 1, Barton Hill Way

Torquay, Devon TQ2 8JG,

United Kingdom

Tel: +44-1803-315 900

Fax: +44-1803-315 530

sales@biohit.co.uk

France
Biohit SAS

2 Rue du Grand Chene

78830 Bonnelles, France

Tel: +33-1-3088 4130

Fax: +33-1-3088 4102

commercial.france@biohit.com

United States
Biohit Inc.

3535 Route 66, Bldg. 4

P.O. Box 308, Neptune, 

N.J. 07754-0308, U.S.A.

Tel: +1-732-922 4900

Fax: +1-732-922 0557

pipet@biohit.com

Russia
Biohit OOO, Saint-Petersburg

Vasiljevskij ostrov, line 5 -68

building 4, letter D

199178 Saint-Petersburg, Russia

Tel: +7-812-327 5327

Fax: +7-812-327 5323

main@biohit.ru

Biohit OOO, Moscow

Petrovsko-Razumovsky av. 29, 

building 2

103287 Moscow, Russia

Tel. +7-495-614 9550

Fax: +7-495-613 5577

taras.pravdoljubenko@biohit.ru    

China
Biohit Biotech (Suzhou) Co., Ltd.

Room 608, Office Block

Hotel Equatorial

65 Yan An Xi Lu

Shanghai, 200040

P. R. China

Tel: +86-21-6248 5589

Fax: +86-21-6248 7786

info.china@biohit.com
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